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RANT IMPROVEMENT PROGRAM PLAN 


for FMC Tomato Canning Machinery = = 
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CONTINUOUS VEGETABLE PEELER. Peels about three times M. & S. HEAVY DUTY PLUNGER FILLER, 6-pocket size. Fills 
faster than former machines—capacity about two tons per any liquid or semi-fluid product into any size or shape can 
hour. Cuts peeling and trimming costs of potatoes, beets, or container. Spilling or slopping prevented. Capacity 125 
carrots, turnips, rutabagas, etc. Uniform peeling, less waste. cans per minute. Other fillers up to 300 cans per minute. 
Most Complete Line of Canning Machinery for CORN, TOMATOES, PEAS, BEANS, FRUIT, Etc. 


The unprecedented demand for canned building, canning machinery and equipment. 
foods will continue to overload canning 


If you have FMC General Catalog No. 
plants unless bottlenecks are removed. 


600—look through it and order the ma- 
If ordered in time, you can solve that prob- chines you will need now. If you haven't a 
lem with FMC high-production, quality copy, we will send one by return mail. 


Send for 248-page Catalog of FMC CANNING EQUIPMENT 
and plan your Plant Improvement Program NOW 


FOOD MACHINERY CORPORATION 


Sprague-Sells Division Hoopeston, Illinois 


D900 


LEWIS AUTOMATIC 
SUPER-JUICE EXTRACTOR FMC DOUBLE HUSKER QUALITY GRADER - WASHER A-B COOKER AND COOLER HAND PACK FILLER 


rates upon application. 
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Almost microscopic care, by trained men, from 
planting to warehousing, distinguishes field 
inspection at Washburn’s. 

Crops are grown and properly harvested to 
retain the best germination and vitality; to avoid 
volunteers; to eliminate mechanical mixtures, 
and are watched and dusted where necessary to 
prevent insect contamination. Furthermore, each 
bag of seed is tagged inside and out to avoid 
mixture in delivery of crops from field to ware- 
house. 


Outstanding performance by Washburn’s 
is obtained not by chance but by plan. 


WASHBURN-WILSON SEED CO., Moscow, Idaho 
Breeders and Growers of Seed Peas and Beans 


KEEP BUYING WAR BONDS 
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“Since Rover came home from the army, he salutes every Continental can he sees.” 


Munitions packaged and shipped in con- 
tainers by Continental are playing an im- 
portant part in our victories on all fronts. 
But not more important than the fresh, 
wholesome food supplied in such vast quan- 
tity by the canners of America. We’re proud 


that so much of this is going in bright, 
tight “C” cans, and that Continental equip- 
ment and service is coming through with 
flying colors. 
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EDITORIALS 


ADDRESS ALL CORRESPONDENCE BALTIMORE 2, MD. 


menting upon the Buying Broker, we quoted 

the McNary-Mapes Law (labeling) as prohibit- 
ing the payment of brokerage. It should have been 
the Robinson-Patman Law, as you know. 


REVERSE LEND-LEASE—The Union of South 
Africa has just put out a reprint of their handsomely 
illustrated, and highly informative pictorial Record of 
that country’s work on the home front from 1939 to 
1943. You may obtain a copy of this by applying to 
the South African Government Information Office, 
3101 Massachusetts Ave., Washington, 8, D. C. And 
we assure you it is well worth while. 


From a flat start, before this war, that great 
country has built a war plant that is astonishing, more 
nearly approaching what we have done in this country 
than possibly in any other land. They are, and have 
been furnishing immense supplies of all sorts of war 
material, from small arms to huge guns, and all the 
other equipment, to their forces and to the forces of 
their other allies fighting our common enemies, a most 
substantial assistance, which we could wish we had 
space here to recount. Of direct interest is their drive 
to produce, preserve and furnish foods. “South 
Africa’s food industry is small by comparison with 
that of America,” the report says, “but her fifty can- 
neries—her dehydrating plants—her granaries—her 
fruit preserving industries are giving a good account 
of themselves as war industries.” All the machinery 
and the tin plate for cans had to come from here, add- 
ing to the task of getting into production. More than 
a year ago, when this report was written, the output 
of jams amounted to over 100,000,000 pounds, and 
what it must be by this time, nearly two years later, 
can only be guessed. As we have intimated this was 
an entirely new venture, both as to foods and war 
materials, and they deserve great credit. Their con- 
tribution in the way of reverse-lend-lease, as a British 
adjunct, changes the picture of that effort. They are 
at least keeping pace with Australia and New Zealand. 


TRAINED WORKERS—The Office of War Infor- 
mation has just released a very interesting matter, as 
we think it ought to have an influence upon this indus- 
try when that much talked-about post war time 
arrives. See what you think: 

“More than 13,760,050 American workers, by Sep- 
tember 1, 1944, had received special training for war 
production, which should equip them for greater in- 
dustrial productivity and add to the total productive 
capacity of the nation in post-war years, the Office of 
War Information reported.” And further: 

“The Food Production War Training Program, con- 
ducted through vocational agriculture schools, had 
3,207,205 enrollments. 


(CC “meting upon the week, on this page, in com- 
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“A total of 1,440,494 men and women supervisors in 
approximately 1,500 plants throughout the country 
have been trained under a Training Within Industry 
program.” 


SARDINES BREAK RECORDS—“Thirty-seven 
per cent more sardine cans have been manufactured 
and delivered so far in the current season than last 
year,” R. L. Sullivan, vice president of the American 
Can Company, said October 30th. 


The company, Mr. Sullivan said, was operating to 
the limit of its capacity because of what fishermen on 
the Maine coast described as the largest season catch 
heretofore experienced. Only a few more weeks of 
the present exceptional fishing conditions may be ex- 
pected when demand for cans will again be normal. 

Capacity production will continue, Mr. Sullivan said, 
in the sardine container manufacturing plants of the 
American Can Company at Lubec and Portland which 
supply the packers on the coast of Maine. Output for 
the 1944 season, as of October 21, was 20 per cent more 
than the entire calendar year of 1943, and this was 
done in spite of the ever present labor shortages and 
need for using substitute materials. 


Production in company plants this year has ex- 
ceeded all previous records, cans for nearly 3,400,000 
cases having already been shipped as against a previ- 
ous high in any year of 3,100,000 cases. Necessity for 
prorating cans comes about through the unexpected 
record-breaking run of fish this season. 

It has been reported that additional quantities above 
the 55 per cent of the pack already set aside for Gov- 
ernment use will be required. 


WHAT’S THIS?—The War Food Administration 
announces that it will consider offers to purchase 
canned snap beans and strawberry jam that are 
slightly off condition, totalling 3,800 cases of the beans 
and 1,670 cases of jam. Offers for the snap beans had 
to be submitted by 3 P. M. Saturday, November 4. 
Offers on the jam had to be made by 3 P. M. Thursday, 
November 2. All too late for this issue (received 
October 31). 

The strawberry jam, packed in 6 No. 10 cans to the 

case, is stored in a Newark, New Jersey warehouse, 
and is open to inspection by prospective buyers. One 
lot includes 1,187 cases and 5 cans, the other lot con- 
tains 483 cases and 4 cans. 
* The canned snap beans, open to inspection by pros- 
pective buyers at a Baltimore, Maryland warehouse, 
are grade B beans of 1944 pack, in sieve sizes, 2, 3, 
and 4. They are packed in No. 10 cans in V2 cases 
with 4 straps. Offers can be made on the two lots of 
1900 cases each, continued the report. 


WATCHING WASHINGTON 


SOME CONTINGENCY RESERVES 
TO BE RELEASED 


Virtual Elimination of Contingency Reserves 

Under WFO 22.6 on Canned Beets, Carrots, 

Tomatoes and Tomato Products Planned by 
WEA on Individual Cannery Basis. 


Approximately 6,000,000 to 8,000,000 
cases of canned vegetables and vegetable 
products will be made available to the 
civilian trade through releases from the 
contingency reserves in the War Food 
Administration order which will be made 
on an individual canner basis by Govern- 
ment buyers in the field, it is reported. 

The releases will be made on an indi- 
vidual canner basis rather than through 
a revision of the set-aside percentages 
in WFO 22.6 because of difficulties en- 
countered in releasing No. 10 cans for 
general consumers, it was explained. 

However, the releases will in many 
cases have the effect of elimination of 
the contingency reserves for canned 
beets, carrots, tomatoes, tomato catsup, 
tomato juice, tomato puree and tomato 
paste. The existing contingency reserves 
on these products are: Beets, 5 per cent; 
carrots, 5 per cent; tomatoes, 4 per cent; 
tomato catsup, 5 per cent; tomato juice, 
6 per cent; tomato puree, 3 per cent, and 
tomato paste, 3 per cent. 

For canners who have not been able 
to meet the specific set-aside percentages 
stipulated in WFO 22.6, there will be no 
releases, it is understood, while canners 
who have met the specific set-asides will 
receive releases from the contingency re- 
serves provided the vegetables are not 
packed in No. 10 cans, which are not 
generally suitable for grocery store dis- 
tribution. 

The decision to release the vegetables 
was reached after consultation with the 
Army, which approved the releases, it 
was said. While the releases may run 
as high as 8,000,000 cases, it is impossible 
at the present time to accurately esti- 
mate what will be released, and some 
officials believe that only 4,000,000 cases 
may find their way into civilian channels. 


1945 SPINACH 
REQUIREMENTS CUT 


War Food Administration, October 31, 
announced that 1945 Spinach require- 
ments for U. S. civilians and military 
forces will total only about 80 per cent 
of the 1944 pack and cautioned canners 
and growers against producing more 
canned spinach than the market can 
absorb. WFA said that this commodity 
is unlikely to be supported in 1945. The 
1944 pack is about 9,000,000 cases. The 
estimated requirements for 1945 are 
placed at 6,500,000 cases. In some sec- 
tions of the country preparations for the 
1945 pack are already under way. 
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QMC URGES CANNERS TO 
BUY V-2 BOXES NOW 


To encourage canners to place orders 
for V-2 boxes during a period when fibre 
box manufacturers normally are not up 
to capacity production, the Office of the 
Quartermaster General has authorized 
QMC depots at Jersey City, N. J., 
Chicago, Ill., and in California to guar- 
antee purchases of V-2 boxes and sleeves 
by all canners for 1945 export military 
requirements of canned fruits and vege- 
tables up to 50 per cent of the individual 
canner’s 1944 export quota for the Army 
and Navy. 


The QMC said the guarantee to pur- 
chase the V-2 boxes and sleeves will cover 
50 per cent of the export box quotas for 
the Army and Navy on each item in- 
cluded under War Food Order 22.6; 
however, canners must place their orders 
for boxes prior to December 15, 1944, to 
be assured of the guarantee. The guar- 
antee does not apply to V-3 or domestic 
boxes or strapping materials. 


PRODUCTION REPORTS 
REQUIRED 


Producers and distributors of canned 
foods that were formerly rationed must 
file periodic reports on supplies of these 
items even though they have been re- 
moved from the rationing program, the 
Office of Price Administration provided 
October 28, with the concurrence of the 
War Food Administration. 


Producers must continue to file reports 
on production of canned or bottled soups, 
vegetables or vegetable purees, frozen 
foods, baby foods, jams, jellies, fruit 
butters, marmalades, preserves, dried 
prunes and raisins, OPA said. 


Dealers in canned or bottled vegetables 
or puree, soups or baby foods or in dried 
fruits or dry beans, peas or lentils who, 
if these commodities were rationed, 
would be classed as wholesalers under 
rationing regulations, must file regular 
reports unless they are authorized by the 
Washington office not to file such reports. 


This requirement is necessary because 
the reports are needed to keep OPA and 
WFA advised of the supplies of these 
foods. OPA is the only agency obtaining 
this information. 


TINPLATE QUOTAS FOR MEAT 
PACKERS 


Monthly tinplate quotas of meat 
packers in November and December will 
be used in such a way as to make more 
tinned meat available for military pur- 
chase, the War Food Administration and 
the War Production Board announced 
October 26. 
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During November and December, when 
an estimated 25 to 30 per cent of the 
year’s canned meat supply is packed, 
packers will be limited to 15 per cent of 
their annual tinplate quotas for civilian 
distribution. This 15 per cent of annual 
quota (7% per cent in each of the two 
months) slightly less two- 
twelfths of the 12-month quota. Tin- 
plate used for the remainder of the 
pack—beyond that authorized for civilian 
distribution—will be used entirely to can 
meat for Government account. 

WEA officials said the armed forces’ 
requirements for canned meats are 
greater than would be supplied under 
unregulated use of the available tinplate. 

This Direction 5 to WPB Conservation 
Order M-81 does not affect the packing 
of meat in glass. 


HIGH LABOR PRIORITY 
EXTENDED 


The “B” priority for inter-regional 
manpower recruitment activities granted 
the food processing industry by the War 
Manpower Commission on July 26 has 
been extended to February 1, 1945. The 
“B” priority, which is established by the 
National Manpower Priorities Commit- 
tee, places the canning industry near the 
top of the manpower recruitment list. 
The priority will be used by the War 
Manpower Commission and the U. S. 
Employment Office in assigning workers 
to food processing plants. 


INVENTORY FACTOR FOR 
DECEMBER 


The wholesalers’ processed foods in- 
ventory factor for the reporting period 
beginning December 3, 1944, and ending 
December 30, 1944, will be 5, the Office 
of Price Administration announced Nov. 
1. This is the same factor that is being 
used during the reporting period which 
began October 5, 1944, and ends on 
December 2, 1944. 


The factor is used to determine the 


-point value of the physical inventory 


processed foods a wholesaler may have 
at any one time during a _ reporting 
period. 


Wholesalers compute their maximum 
allowable inventories on the basis of the 
average of the point value of transfers 
of processed foods during the first four 
reporting periods, January, February, 
March and April, of 1944. A reporting 
period lasts for approximately one 
month. 

The average point value of transfers 
during the first four reporting periods 
of 1944, multiplied by the factor, will 
give the maximum allowable inventory 
to which the wholesaler is entitled. 
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N old line sergeant now in Italy told 
a war correspondent he spent a lot 
of time making sure rifles were properly 
cleaned and cared for in a training camp 


. . . but never had to worry about that at 
the front! 


When a man’s life depends on his rifle 
. .. he keeps it cleaned and oiled. That's 
why this container for rifle oil was de- 
signed to fit a pocket of the standard 
cartridge belt. A fighting man wants it 
with him all the time. 

The American Oil & Supply Co. of Newark, 
New Jersey, packages its lubricating and 
preservative oil for the Ordnance Depart- 
ment in this container . .. made by Crown. 
It's not a highly decorative can ... it's 
designed for concealment rather than dis- 
play. But it is sturdily built to stand front 
line conditions—and that is where it goes! 


Another example of how the Crown organ- 
ization is doing a war production job that 
is a direct contribution to the success of 
American arms! 


Ac) 


CROWN CAN COMPANY 
NEW YORK e PHILADELPHIA 
Division of Crown Cork & Seal Company 
BALTIMORE, MD. 
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GRAMS of INTEREST 


INDUSTRY TRAFFIC MEN 
TO MEET 


Representatives of the canning indus- 
try who will attend the annual meeting 
of the National Industrial Traffic League 
in New York City on November 16 and 
17 have arranged to hold a conference 
at the Pennsylvania Hotel on the after- 
noon of November 15, at which they can 
discuss the question of dual minima rates 
on canned foods. 

Rail carriers, it is stated, realize the 
economic benefits from shippers’ coopera- 
tion and from orders of the Office of 
Defense Transportation with respect to 
maximum loading of cars, and have ex- 
pressed a wish for continuation of such 
benefits after the war emergency ends. 
Shippers, on their part, have been con- 
sidering the advisability of asking the 
carriers to establish dual minima rates 
for future application at commercial car- 
load minimum and present emergency 
ODT loading requirements. The confer- 
ence of canners’ representatives will be 
in the nature of a preliminary discussion 
to develop the basis for such further 
action as may be found desirable. 


CONTINENTAL CAN EARNINGS 


Net earnings of Continental Can Co., 
Inc., and wholly owned subsidiaries for 
the twelve months ended September 30, 
1944, as reported to the New York Stock 
Exchange were $5,964,799 after deduct- 
ing $14,184,030 for depreciation and 
estimated income and _ excess profits 
taxes, Carle C. Conway, chairman of the 
board and president, announced this 
week. 

The earnings, which are based partly 
on estimates and subject to current year- 
end adjustments, were equivalent to 
$2.09 a share on 2,853,971 outstanding 
common shares of $20 par value. They 
compare with net earnings for the cor- 
responding twelve months period ended 
September 30, 1943, which, after deduc- 
tion of $9,518,990 for depreciation and 
federal taxes amounted to $4,644,167 
equivalent to $1.63 a common share. 


TEXAS CANNERS TO MEET 
NOVEMBER 22 


The Texas Canners Association has 
definitely set the date for Wednesday, 
November 22, for its Annual Meeting, 
to be held at the Casa de Palmas Hotel, 
McAllen. 


OZARK DATE 


The regular Fall Meeting of the Ozark 
Canners Association will be held on Fri- 
day, December 8, at the Colonial Hotel, 
Springfield, Missouri, Secretary-Traffic 
Manager F. R. Spurgin has announced. 


LT. RIDER LOST IN ACTION 


Lt. Kenneth N. Rider, Jr., Pilot of a 
B-24 Liberator, was lost in action in the 
South Pacific on October 3rd. Details 
are lacking, but confirmation of his death 
has been received. 


“Brady,” as everyone called him, was 
26 years old, and was vice president of 
The Kenneth N. Rider Company, Tra- 
falgar, Ind. He is the son of Mr. and 
Mrs. Kenneth N. Rider. the dean of Indi- 
ana canners. He was married on Febru- 
ary 8, 1941, to Miss Jean Van-Vorhees of 
Indianapolis. 


He is also survived by one brother, 
Jchn M. Rider, 23, an Ensign and Execu- 
tive Officer on a PT boat in the South 
Pacific. Also a sister, Dorothy, Mrs. 
Frank Bennett. Bennett is a Major in 
the U. S. Army stationed at Jefferson 
Proving Grounds, Madison, Indiana. 


THEODORE PHILLIPS PROMOTED 
TO MAJOR IN QMC 


Theodore Phillips, Chief of Commodi- 
ties Service, Subsistence Division, Office 
of The Quartermaster General, has been 
promoted to the rank of Major in the 
Quartermaster Corps. 

Major Phillips, a graduate of the Uni- 
versity of Virginia, and vice president in 
charge of operations for the Phillips 
Packing Company, Inc., of Cambridge, 
Md., entered the Army in 1942. He was 
assigned to the Quartermaster Corps in 
the Subsistence Division where he has 
been in charge of the procurement of 
non-perishable foods, and also has been 
responsible for the development of camou- 
flage and protective coatings on metal 
cans for their resistance to rust. 


PICKLE PACKERS PLAN MEETING 


The National Pickle Packers Associa- 
tion is tentatively considering plans for 
an Annual Meeting sometime during the 
week of February 4 at the LaSalle Hotel, 
Chicago, at the time of the Processors 
Conference. 


FIRST AIRFREIGHT SHIPMENT OF 
LABELS 


When the first freight-carrying air- 
liner to leave the Rochester, N. Y. 
Municipal Airport roared off into the 
night on October 20, it had on board the 
first air freight shipment of can labels 
ever made. During the short interval 
between the flagships’ arrival from New 
York and its departure for the West, 
Hal W. Johnson, Vice President and Di- 
rector of Sales of the Stecher-Traung 
Lithograph Corporation, handed Captain 
Ralph J. Bertele of the American Air- 
lines (see cut) a package of “Our Home” 
brand can labels for the Nash-Finch 
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Company of Minneapolis, Minnesota. In 
only 14 hours, the labels were scheduled 
to be delivered at their destination. With 
this shipment, Stecher-Traung had a 
part in the opening of the new Airfreight 
Service linking forty-two cities. 


This initial air freight flight opened a 
new era in the history of freight trans- 
portation. With payloads of several 
tons possible in each flagship, here is a 
clear indication of the speed with which 
labels and other supplies for the food 
industry will step up food merchandising 
in the near future. The skies now filled 
with bombers may one day soon deliver 
a major portion of America’s food. 
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CRCO Efficiency 


on the Citrus Line 


In the search for better quality and flavor in citrus juices, 
CRCO engineers have materially aided by the development of 
the CRCO-American Pre-Heater and Pasteurizer with CRCO 


Finishers. This equipment is improving the quality and flavor 


of juices, as well as materially speeding up production with less 


man-hours required in processing. 


Pasteurizing Finishing 
The CRCO Pre-Heater and Pasteurizer for The CRCO Finishers are available in various 
citrus juices operates on the vacuum steam sizes and for any desired capacity. As the 
principle with continuous flow at high capaci- finishing is entirely by pressure, there is no 
ties. No over-heating, burning-on or scorch- whipping or beating, hence no harmful aera- 
ing. The automatic controls take care of all tion of the product. All roughage is efficiently 
changes in volume or overloads. removed. 


Consult Your Nearest CRCO Representative 


Niag na Falls, New. York 
q Coything. 


PROCESSOR: 


THE BEST 


BRANCH OFFICE at Columbus, Wis.; NEW WAY DIVISION at Hanover, Pa.; REPRESENTATIVES: A. K. Robins & Co., Inc., Baltimore, Md. ; E. M. Noel 
Co., Boston, Mass.; Ward Equipment Sales Co., Chicago, Ill.; L. C. Osborn, Harlingen, Tex.; John deBack, Kalamazoo, Mich.; W. D. Chisholm, Niagara Falls, 
Canada; Jas. Q. Leavitt Co., Ogden, Utah, and Seattle, Wash.; King Sales & Engineering Co., San Francisco, Calif.; Lenfesty, Inc., Tampa, Fla, 
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COLONEL ISKER NAMED SUB- 
SISTENCE RESEARCH CHIEF 


The appointment of Colonel Rohland 
A. Isker as Chief of the Subsistence Sec- 
tion, Research and Development Branch, 
Military Planning Division in the Office 
of The Quartermaster General, has been 
announced by Major General Edmund B. 
Gregory, The Quartermaster General. 

Colonel Isker has been director of the 
Quartermaster Corps Subsistence Re- 
search and Development Laboratory in 
Chicago and will retain that post in addi- 
tion to his new duties in Washington, 
dividing his time between the two offices. 

During his absence from the Office of 
The Quartermaster General, Captain W. 
R. Junk, Assistant Chief, will be in 
charge of the Subsistence Section of the 
Research and Development Branch. Dr. 
J. H. White will act in the same capacity 
at the Chicago laboratory. 


SILVER ENTERTAINS WORKERS 


For the eighth time in the past eight 
years the Silver Canning Company, 
Colora, Maryland, Oct. 6, called in their 
workers and growers for a party in 
appreciation of the cooperative effort in 
getting out the year’s packs. Mary- 
land’s Senator Tydings guest 
speaker and commended the growers, 
workers and management for their splen- 
did contribution to the war effort in face 
of adverse conditions. Certificates of 
meritorious service were presented to 
workers, followed by refreshments and 
dancing until midnight. 


ALBERT WITHDRAWS—STARTS 
NEW BUSINESS 


Mark H. Albert has sold his interest 
in the Albert Wholesale Grocers, Milwau- 
kee, Wisconsin, and effective September 
1, organized his own firm as the North- 
western Products Company, occupying 
four floors and basement for a total of 
32,500 square feet of floor space in a 
modern building at 320 N. Broadway, 
Milwaukee. 


GEDDINGS HEADS FLORIDA 
CANNERS 


W. W. Geddings of Winter Haven was 
elected President of the Florida Canners 
Association at its Annual Meeting held 
at Tampa on October 27. C. Rouss May 
of Bartow was elected Vice-President; 
Cc. C. Street of Auburndale, 2nd Vice- 
President; and L. L. Recker, Auburn- 
dale, Treasurer. More than 300 persons 
were in attendance. 


MAINE DATE 


F. Webster Browne, Secretary of the 
Maine Canners Association, has an- 
nounced that the Association will hold 
its Annual Meeting at the Eastland 
Hotel, Portland, on Tuesday, December 
a2; 
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SHELDON HEADS ERMOLD 
COMPANY 


Herbert C. Sheldon has been elected 
President and a Director of the Edward 
Ermold Company, New York City, manu- 
facturers of automatic labeling machines 
since 1880, after having been General 
Manager of the company since July of 
this year. 

For the past six years, Mr. Sheldon 
has also been President and General 
Manager of the Sheldon Service Com- 
pany, nationally known manufacturers 
of electrical equipment. Prior to form- 
ing the Sheldon Service Company, he 
had had fifteen years of sales and manu- 
facturing experience with some of the 
larger brass products manufacturers, in- 
cluding the Scovill Manufacturing Com- 
pany of Waterbury, Conn. 


The newly elected president, a native 
of Boston, is married and has four chil- 
dren. He lives in Manhasset, Long 
Island. 


STARTS BROKERAGE FIRM 


L. Martenson, well known in the food 
trade in Louisiana, has entered the food 
brokerage business as Martenson Bro- 
kerage Co., with offices in the Queen & 
Crescent Building in that city. Mr. Mar- 
tenson was for five years representative 
for the Hershey Chocolate Corp., spent 
ten years with Libby, McNeill & Libby, 
and was later associated for one year 
with Backer & Green, New Orleans food 
brokers. 


MAGEL RESIGNS 


F. E. Magel, formerly with the H. J. 
Heinz Company, Pittsburgh, has resigned 
as a WFA Consultant on sales of surplus 
canned foods in order to return to the 
Heinz company. T. R. Mylott, formerly 
with the A & P Tea Company, will suc- 
ceed Mr. Magel. 
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CALENDAR OF EVENTS 


NOVEMBER 9-10, 1944 — Thirtieth 
Annual Meeting, Pennsylvania Canners 
Association, Yorktowne Hotel, York, Pa. 

NOVEMBER 13-14, 1944— Annual 
Meeting, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 

NOVEMBER 16-17, 1944 — Annual 
Meeting, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 

NOVEMBER 20-21, 1944— Annual 
Meeting, Grocery Manufacturers of 
America, Waldorf-Astoria Hotel, New 
York, N. Y. 

NOVEMBER 22, 1944—Annual Meet- 
ing, Texas Canners Association, Casa de 
Palmas Hotel, McAllen, Tex. 

NOVEMBER 28, 1944—Meeting Board 
of Directors, National Canners Associa- 
tion, Washington, D. C. 

NOVEMBER 30-DECEMBER 1, 1944 
—Annual Meeting, Tri-State Packers 
Association, Claridge Hotel, Atlantic 
City, N. J. 

DECEMBER 5, 1944—Southern Cali- 
fornia Food Processors Association. 

DECEMBER 7-8, 1944—Annual Meet- 
ing, Iowa-Nebraska Canners Association, 
Fort Des Moines Hotel, Des Moines, 
Iowa. 

DECEMBER 8, 1944—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 

DECEMBER 9, 1944—Fall Meeting, 
Virginia Canners Association, Hotel 
Roanoke, Roanoke, Va. 

DECEMBER 12, 1944—Annual Meet- 
ing, Maine Canners Association, East- 
land Hotel, Portland, Maine. 

DECEMBER 12-13, 1944 — Annual 
Meeting, Ohio Canners_ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 

DECEMBER 14, 1944—Annual Meet- 
ing, Minnesota Canners Association, 
Radisson Hotel, Minneapolis, Minn. 

DECEMBER 14-15, 1944—Fifty-ninth 
Annual Meeting, Association of New 
York State Canners, Inc., Hotel Statler, 
Buffalo, N. Y. 

JANUARY 3-5, 1945—Annual Meet- 
ing, Northwest Canners Association, 
Hotel Multnomah, Portland, Ore. 

JANUARY 22-24, 1945—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Drake Hotel, Chicago, 
Illinois. 

FEBRUARY 4, 1945—Annual Proces- 
sors Conference, Chicago, III. 

FEBRUARY 5, 1945 — (Tentative) 
Annual Meeting, National Pickle Pack- 
ers Association, LaSalle Hotel,* Chicago, 
Tl. 


FEBRUARY 6, 1945—Annual Meet- 
ing, National Dehydrators Association, 
Sherman Hotel, Chicago, 

FEBRUARY 7, 1945—Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Stevens Hotel, Chicago, IIl. 

MARCH 5, 1945—(Tentative) Annual 
Meeting, National Food Brokers Asso- 
ciation, Chicago, Ill. 
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sake, boss! 


Irs rumorep that porters have had to 
educate some of the wartime passengers 
who’ve never ridden in sleeping cars before... 


.+.seems that they were taking the ladder into their 
upper berths with them to be sure of getting down again 
in the morning. 


And, while this rumor may be entirely unfounded, it still 
illustrates a good old business principle. . . 


-+.you’ve got to educate the customer, the old ones 
as well as the new ones, in the proper way to use your 
product. 


American Can Company uses many publications to reach 
three important opinion-forming groups with educational 
messages about canned foods. 


These groups include editors and publishers, owners, 
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managers, and operators of independent, chain, and super- 
market food outlets, and the medical profession. 


The educational messages knock down the following 
misconceptions about canned foods: 

...that preservatives are added, that it is unsafe to 
leave food in the open can, that dented, rusty cans of 
food are harmful... 

...that vitamins are lost, that freezing renders 
canned foods unwholesome, that canned foods are raw 
and need to be cooked. 
This is how we are implanting in strategic places the cor- 
rect ideas about the foods you process. It is only one of 
our many services to the canning industry. 


AMERICAN CAN COMPANY 


230 Park Avenue - New York 17, N. Y. 
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WISCONSIN CONVENTION 
PROGRAM 


The program of the 40th annual con- 
vention of the Wisconsin Canners Asso- 
ciation, to be held at the Schroeder Hotel, 
Milwaukee, follows: 


MONDAY, NOV. 13 


9:00 A.M.—Registration—Fifth Floor 
Foyer. 


10:00 A.M.—Annual Business Meeting— 
Banquet Room. In addition to regular 
business, this meeting will include dis- 
cussion of applications for relief from 
excess profits taxes under IRC See. 
722. 


12:00 M.—Ladies’ Luncheon and Bridge 
Party—Pere Marquette Room. 


12:30 P.M.— Luncheon and _ General 
Meeting—Crystal Ball Room. 


Speakers: Robert Baker, President of 
Wisconsin Canners Association; F. A. 
Stare, Chairman of Canned Pea Ad- 
visory Committee and member of over- 
all industry Advisory Committee; M. 
L. Brenner, Chief of Procurement & 
Price Support Branch, Office of Dis- 
tribution, War Food Administration; 
H. E. Hupp, General Manager of 
Bunn-Capitol Grocery Co., Springfield, 
Illinois. 


6:00 P.M.—Continental Can Company 
Cocktail Party—Banquet Room. Every- 
one cordially invited to attend. 

7:00 P.M.—Dinner-dance—Crystal Ball 
Room. Floor show under direction of 
Hunter’s Artists Bureau. Special musi- 
cal number by Mrs. M. H. Keil, Beaver 
Dam. ‘ 


TUESDAY, NOV. 14 

10:00 A.M.—Labor Supply Meeting— 
Banquet Room. 

Speakers: C. L. Miler, Member of Wis- 
consin Industrial Commission; Arlie 
Mucks, State Supervisor of Emergency 
Farm Labor Program, Agricultural 
Extension Service; Col. Wm. H. Mc- 


Carty, District Commander, Army Ser- - 


vice Forces. 

12:30 P.M.—Luncheon and General Meet- 
ing—Crystal Ball Room. 
Address by G. Sherwin Haxton, Presi- 
dent of National Canners Association. 
Round-table Discussion on ceiling price 
regulation, led by N. O. Sorensen, 
Chairman of the Pricing Methods Com- 
mittee of the Wisconsin Canners Asso- 
ciation. 


NEW CANNERY 


J. B. Bunch and A. B. Crawford are 
interested in establishing a canning plant 
at Clinton, Arkansas, according to re- 
ports received. 


PACK OF PEAS FOR 1943 AND 1944 
Cases All Sizes 


Compiled by NCA Division of Statistics 


1943 Pack 1944 Pack 
Alaskas Sweets Alaskas Sweets 
State cases cases cases cases. 
Northeast 
New York & Maine...... 17,685 965,868 30,820 2,483,077 
Middle Atlantic 
| 1,617,727 252,504 1,036,667 225,702 
Delaware & N. J.......... 239,865 249,800 375,948 63,157 
Pennsylvania  ..........0.+ 367,878 390,465 244,934 574,856 
Other: 156,429 63,629 83.041 38,456 
Mid-West 
361,048 64,975 280,383 108,224 
653,358 49,801 312,012 19,457 
554,933 1,132,000 247,569 740,082 
121,336 277,346 242,326 351,886 
Wisconsin 7,874,489 4,474,307 6,504,657 4,835,379 
Minnesota 884,514 1,530,379 402,156 1,033,381 
Other States ................ 455,500 166,090 329,535 111,333 
West 

Montana & Wyoming... 318,375 
Idaho & Utah................ 211,136 2,257,757 18,904 2,437,802 
Wash. & Oregon.......... 1,279,376 5,717,000 861,712 5,209,524 
Other States ................ 163,037 834,914 87,351 522,128 

14,958,311 18,868,257 11,058,015 19,072,819 


of all canners packing peas. 


The accompanying report of 1944 pack of peas is based on actual reports 


The total pack of green peas amounted to 30,130,834 cases of all sizes com- 
pared with 33,826,568 cases of all sizes packed in 1943. 
standard case of 24/2’s, the 1944 pack was 31,524,361, compared with 35,051,- 
559 cases basis 24/2’s packed in 1943. 
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BROKERS PLAN MEETING 


National Food Brokers’ Association, 
discussing plans for the organization’s 
annual meeting, says: 

“The end of the war with Germany 
now looks more distant than it did a few 
weeks back. Consequently, it is difficult 
to anticipate what may happen in the 
food field. It has always been the feeling 
of your officers and committees that some 
time should be allowed following the end 
of the conflict to see what economic re- 
actions would be before holding a meet- 
ing. Otherwise, a year might elapse be- 
fore such problems could be thrashed out. 

“Tentative plans have been made for 
Chicago for the week of March 5th, but 
please do not send us any reservations 
now. Complete information will be given 
to you after an executive committee 
meeting early in December when it is 
hoped arrangements will have been 
worked out to invite the sales depart- 
ments of principals to meet with us 
during our session.” 


JACK JOINS PARKER COMPANY 


Mr. J. F. Jack, formerly District Sales 
Manager for the Loyal Packing Company 
and with many friends and associates in 
the mid and southwest, has joined the 
sales staff of L. A. Parker & Company, 
Food Brokers, Evansville, Indiana. 


VERSEMAN MOVES 


Verseman Brokerage Company, for 
many years located at 317 N. Wells 
Street, Chicago, has moved into new and 
modern Offices at 308 W. Washington 
Street, Chicago 6. Telephone Central 
0046. 


CANNED PEA STOCKS 
By NCA Division of Statistics 


CIVILIAN ‘STOCKS IN CANNERS’ HANDS 
OCTOBER 1, 1944 


Alaskas Sweets 

actual cases actual cases 
4,748 781,040 
Middle Atlan wee 926,329 90,082 
Mid-West ..... 2,809,144 2,276,983 
338,354 2,954,416 
TOTAL USS. ............ 2,978,575 6,102,521 


The above report compiled by National 
Canners Association Division of Statis- 
tics is based on reports from canners 
who packed about 65 per cent of the 1944 
pack together with estimates for those 
not reporting. It appeared that some re- 
ports received included total stocks held 
on October 1. Canners reports which 
obviously included total stocks held on 
October 1, including both Government 
and civilian holdings, were not consid- 
ered. 

The civilian supply of canned peas 
from the 1944 pack is estimated at 17,- 
800,000 cases, equivalent No. 2’s, com- 
pared with the civilian supply from the 
1943 pack of 28,400,000 cases. The civil- 
ian stocks on October 1, 1944, are shown 
above as 9,081,096 actual cases. This 
compares with the October 1, 1943, civil- 
ian stocks of 12,031,000 cases, equivalent 
No. 2’s as reported to the Office of Price 
Administration. 
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KNOCKOUT! 


. Back of the punch there’s the brain, flashing the They’re looking for dextrose when they buy foods, 
“go” sign to the fist. because dextrose advertising has truthfully told 
Energy for mind and muscle alike come chiefly them that dextrose on the label means food energy 
from dextrose sugar. Millions of men and women in the product. 
now want foods rich in dextrose for that extra Dextrose as an ingredient generally improves the 


energy they must have for heavy work. 


Dextrose advertising appears regu- 
larly in leading national magazines; 
millions listen to dextrose radio 
advertising. That's why intelligent, 
nutrition-minded Americans prefer 
foods made with dextrose sugar. 


CERELOSE 
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texture and flavor of foods. 


Tune in 
STAGE DOOR CANTEEN 


Every Friday 10:30 to 11:00 P.M., E.W.T. 
Columbia Network, Coast-to-Coast 


CORN PRODUCTS SALES COMPANY 


DEXTROSE 
17 BATTERY PLACE NEW YORK 4, 
SUGAR 
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PLANNING FOR THE FUTURE--- 


One plan now being used—Avoiding the inertia of selling—The possibilities pointed— 


By BETTER PROFITS. 


When national manufacturers call off 
meetings for the purpose of post-war 
planning, in order that the public may 
not become too imbued with the thought 
the war is about over; when our boys 
on Leyete make only slow progress in 
mopping up; when the Allied Armies in 
Europe are more or less bogged down for 
the winter, this may not be just the 
time for canners to enter wholeheartedly 
into plans covering what they will do 
about merchandising again when they 
are free to plan. However, many ideas 
that will prove effective later in moving 
canned foods, when movement is most 
desired, require considerable considera- 
tion before adoption and setting up for 
final execution. 


It is such a plan I will discuss today 
at some length. Months and years later 
we may see such plans working wonders 
in gaining new users for those who start 
now to employ them. It is my conviction 
that they offer a great deal in economy 
as well as effectiveness to all who may 
adopt them. Really, years ago we found 
several canners engaged in co-operative 
selling and advertising of almost the 
same character; some may even recall it. 


ONE PLAN 


Yesterday a well known wholesale 
grocer in the middle West announced to 
his customers that he was offering a big 
promotion on Coffee and Wheatena. 
Briefiy, the millers of Wheatena are 
offering ten cents off on any pound of 
coffee bought with a package of Wheat- 
ena. Apparently there are no strings 
to the offer. The housewife is free to 
buy the coffee of her choice and a box of 
Wheatena, remove one of the triple tops 
on the box of Wheatena and receive a 
reduction of ten cents on the purchase. 
At first thought it may seem that such 
an offer is silly on the part of the millers, 
that the sale of coffee will be promoted 
ahead of that of Wheatena but this can 
not be the case. True, sales of coffee are 
promoted but a box of Wheatena goes 
into every home with each combination 
deal, the millers receive the extra push 
in sales for which they are aiming as 
well the extra sales efforts of all coffee 
salesmen in any territory where the deal 
is offered. 


Therein lies the strength of the deal 
as we see it. Frankly, one of the great- 
est obstacles to overcome in aggressive 
selling is the eventual inertia of a sales 
force offering the same item or items day 
after day, week after week. Some time on 
the job will dull the active interest of any 
salesman in any article, likewise that of 
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the retail dealer and his clerks. They 
all go on from day to day, in the same 
old way, finally the whole thing becomes 
routine and the most effective sales work 
is not done. After war time selling, when 
buyers greeted you with open arms, filled 


pocketbooks and a willingness to buy . 


anything in any amount, sales work will 
take on an entirely different aspect. 
You’ll have to tell ’em and tell ’em to 
sell ’em. And probably show ’em a few 
times in addition. One adopts a new 
label, one has a different shipping con- 
tainer or even changes the story on the 
container in order to provide another 
slant on a sales talk and revive the in- 
terest of a sales force whose efforts are 
flagging. The combination sales offer 
where the combination goes outside of 
the selling field of the canners offers the 
element of novelty at least. 


CHOOSING A MATE 


One need not confine his sales efforts 
in this type of sales promotion to the 
joining of foods or beverages with 
canned foods with which an alliance 
might be looked for. Frankly, it seems 
as if they might be wise in teaming up 
with some item in the food field that has 
ample sales support, as has coffee or tea 
or even crackers or biscuit. The Na- 
tional Biscuit Company, Loose Wiles and 
countless local manufacturers have sales- 
men covering their trade intensively each 
week. Think of the added sales push you 
might have from the efforts of all these 
over a month’s time if each was telling 
his customers: “Display these crackers 
next week with Whoosit’s Crushed pine- 
apple, 2% can, and each purchaser will 
receive ten cents off on the purchase.” 
It would help a lot wouldn’t it? 

Maybe I am going too fast. Possibly 
not everyone is acquainted with the de- 
tails I have in mind so here goes in ex- 
planation. First of all you decide you 
want to get a lot of new users of your 
product in a certain market (The beauty 
of the plan as I see it is that you may 
work it market by market if you wish). 
You then decide how much you can 
afford to spend to achieve your objective. 
With this thought in mind you interview 
the manufacturers of any line you feel 
would help you in a common endeavor 
to secure more sales. You tell them 
how much you are going to give the 
consumer per unit sale and enlist their 
co-operation to the extent they promise 
to have their men work the plan to the 
limit. There can hardly be any objec- 
tion on their part as they are in the posi- 
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tion of having everything to gain and 
nothing to lose. You may even be suc- 
cessful in having the allied industry 
selected supply an ordinary store hanger 
or medium size broadside announcing 
that any purchaser of a pound of 
crackers for instance will receive ten 
cents off when buying a can of Whoosits 
Red Sour pitted cherries at the same 
time. The amount of course will have 
to be determined by your budget plus 
your desires to get the market in a 
hurry. Simple, is it not? 


The nature of your product will large- 
ly determine the first selection of some 
line to tie in with yours. Cherry canners 
will do well to consider an alliance with 
the manufacturers of ready to use pie 
crusts or biscuit flour. So will berry 
canners and so on. The distributors of 
canned vegetables will probably wish to 
consider first an alliance with flour 
millers, inter State and local. But those 
are details to be worked out by indi- 
vidual canners. The main thing to be 
borne in mind is that sales support of 
your line is going to be necessary, that 
logical plans such as I have outlined will 
be very useful, that some time is re- 
quired to work out the details of any, 
that the sooner you get started on this 
the sooner will you be ready to go when 
the time comes. 


Canners with national distribution will 
do well to contemplate asking the co-op- 
eration of others in the advertising of 
their products. The brand name of some 
canned pumpkin may as well be included 
as not in all receipes for Pumpkin Pie 
wherever they may appear. And the 
names of other well known canned food 
labels in a lot of receipe advertising. 
These suggestions you understand, have 
to do only with advertising and not with 
the planned support of label redemption 
for cash. If you want to keep the whole 
plan clean and enlist the 100% co-opera- 
tion of the wholesaler, pay him a penny 
a label for label redemption. 


The Wheatena plan is in operation 
right now. If you are skeptical about 
the worth of it, check with Wheatena 
Mills in sixty days and get the low down. 
In the meantime give the plan every 
consideration yourself. If it works, and 
it no doubt will, it’s well worth while. 
Your future sales and profits will in- 
crease after the war as you do more of 
constructive merchandising such as this. 
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Users of Hamachek Ideal 
Viners and Hulling Equip- 
ment are fortunate. 
During the emergency 
they have equipment that 
permits the threshing of 
green peas and beans more 
efficiently and to improve 
the quality of their pack. 
They know that the spe- 
cial and exclusive features 
of our equipment will help 
them considerably in 


meeting the competitive 


conditions of tomorrow. 


MACHINE CO. 
KEWAUNEE WISCONSIN 


Established 1880 neorporated 1924 


GREEN PEA HULLING SPECIALISTS 
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Protect your 


EARNINGS 


“HTT: 
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Valued 
BUSINESS SUSPENSION 


Insurance 


COVERS PROFITS AND 
CONTINUING EXPENSES 
Fire Insurance __ Fills the gap between regular 


Covers property fire insurance and cost of 
reconstruction. 


damage... but 


how aboutthe Written on a pre-determined 
SecondaryLoss basis of settlement avoiding 
of Profits? complications and costly de- 

lays in settlement of claims. 


A new and different policy 
especially designed for can- 
ning plants and available at 


It Pays a very low cost per season. 
to Insure 

with Inquiries are invited .. . Ad- 
Your Class ditional information will be 


supplied without obligation. 
Canners’ Division 


UNIVERSAL UNDERWRITERS 


R. A. Long Bldg., Kansas City 6, Mo. 


605 Russ Bldg. 
San Francisco 4, Cal. 


509 Terminal Sales Bldg. 
Portland 5, Ore. 


Whatever changes the coming years 
bring, Universal will always meet 
the needs of Canners for modern, 
economical insurance protection 
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WEEKLY REVIEW 


Peace on the Political Front Will be Wel- 

come—A New Phase in Canned Food Mar- 

keting—The War Demands—The Hurricane 
Damage in Florida—Too Much Spinach? 


PEACE, PEACE—Not the peace that will 
follow the ending of the war, but peace 
from the horrible mud-slinging storm set 
up by the politicians, will come this week, 
with the passing of election day, and all 
decent men will say Deo gratias! Only 
Hitler could have gotten any satisfaction 
out of it, and doubtless he enjoyed many 
laughs— if he could for a moment forget 
the torments caused by the loss of all his 
conquests, and could shut his eyes to the 
closing ring the Allies are forging about 
his Germany—but even then he would be 
wrong. These election battles are but 
sound and fury, leaving the mass of 
people uneffected, and largely unchanged; 
by all counts not divided or made into 
enemy camps that would interfere with 
the progress of our war. “When the 
hurly burly’s done, and the battle’s lost 
and won” as Shakespeare said, the ranks 
will close up and we will be one har- 
monious whole as before, and as indeed 
we were all during the turmoil. If he 
can get any joy out of it, it is more than 
anyone else could. 


THE MARKET — Demand continues to 
outrun supply, despite the best efforts 
of canners to give their customers all 
their supplies will permit, especially 
where they found more of a surplus than 
earlier expected. But all hands now see 
that the war in Europe will run well into 
next year, and possibly to midsummer, 
or in other words to the edge of the ’45 
canning season. And as that subsides 
the Pacific war increases all kinds of de- 
mands, especially for foods, for be it 
remembered our troops in the Pacific 
area cannot subsist upon local or native 
foods, as could have been the case in 
Europe; and this Pacific distance will 
almost surely confine such supplies to 
canned foods, the only ones that can 
stand the 12,000 mile hauls. Some sec- 
tions, in and around Australia and New 
Zealand, both of which are doing such 
magnificent work in supplying our troops 
with 90% of their outputs (reverse lease- 
lend), and the Philippines, may be ex- 
ceptions to this, but largely the statement 
stands. 


The week witnesses the coming to the 
front of a new method or manner of 
canned foods marketing. No longer does 
the canner have to send his salesman to 
the buyers; the buyers are flocking to the 
canners, and even setting up buying or- 
ganizations nearby to obtain every pos- 
sible case of canned foods. As we write 
they are scouring the tomato canners for 
more canned tomatoes in this section, and 
other canners find the same visitors at 
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their doors. It will be many months, and 
probably there may be many packs, be- 
fore this will change. 

Canners should note carefully, and pre- 
pare for, the great “amalgamation” 
among the big wholesale grocery houses 
all over the country; the extent and num- 
ber of the co-operative buying organiza- 
tions among wholesalers, retailers and 
now showing among the great chains. It 
means, after the war, more concentrated 


buying; fewer outlets, and harder sell-_ 


ing. Make friends of the mammon of 
iniquity by taking extra special care of 
your good customers now, that you may 
be welcomed into their houses when you 
have goods you will be forced to sell, as 
in days of old. But never think that the 
distribution of canned foods will go back 
to the old dog-eat-dog of past years; de- 
mand has taken care of that, and if you 
satisfy that demand with a “want-more” 
quality, those buyers will have to con- 
tinue to come to you, even as they do 
today. That is a pleasant augury, and 
not overdrawn, we sincerely believe. 


THE CITRUS DAMAGE—Under date of 
October 31st, received here Nov. 2nd, the 
USBAE, reporting on the hurricane 
damage said: 


“The hurricane which struck Florida 
and the Atlantic Coast October 19 to 21 
caused heavy damage to fruits and vege- 
tables in Florida and some damage to 
vegetables in the Carolinas. In Florida 
the heaviest losses of fruit occurred in 
Polk, Orange, De Soto, Hardee, High- 
lands, and Seminole Counties. Damage 
to vegetables was severe in most of the 
late-fall producing areas of Florida. The 
heaviest vegetable losses occurred in 
Florida West Coast areas and in the 
Lake Okeechobee region.” 


Grapefruit reduced from a prospective 
yield of 36,000,000 boxes to 20,500,000 
boxes, or 48%. Seedless grapefruit, 48% 
loss, or 7,800,000 boxes instead of the 
expected 15 million. Orange production 
suffered a 10 million box loss, to 42,000,- 
000 boxes. 


Stringless beans suffered heavily, the 
loss amounting to 71% in the late fall 
crop, from which canning supplies are 
usually gotten. It is still early enough 
for later plantings, in this crop. 

The late fall tomato crop suffered even 
more, 75%, from 1,360,000 bushels early 
indicated to 338,000 bushels, and the 
yield per acre was likewise hard hit, an 
expected 200 bushels per acre cut to 125 
bushels. 


TOO MUCH SPINACH?—Last week we 
commented upon the immense increase in 
the production of canned green beans, 
over recent years. Now WFA sees the 
same thing as regards canned spinach. It 
says the ’44 pack was 9,000,000 cases, 
and that the market will not absorb more 
than 7,500,000 cases. It adds that this 
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commodity is unlikely to be supported 
in 1945. 

We give it to you as we get it. 

And by the way, we are short on 
reading space this week—under our 
paper quota. We want you to under- 
stand. It is not for us to judge how 
other journals “get away” with the im- 
mense amounts of paper, especially in 
unessential journals of which you can 
recall plenty; but we took our war re- 
strictions seriously as meant, and it has 
been a task, under steadily increasing 
subscriptions, and a real awakening of 
the advertising world to what a “busi- 
ness paper” means, as compared with 
the field run. It has been a long lane, 
and it looks like we are reaching the 
turning. 


NEW YORK MARKET 


Buying Pressure Continues—Canners Trying 
to Be Fair in Allotments—Scouting the Can- 
ners for Tomatoes—-Canned Peas Sold Up? 
— Still Seeking Canned Corn — All Items 
Sought—Salmon Allotments Serve as Shock 
—Sardines Trying to Make Up for the Short- 
ages—All Fruits Wanted 


By “New York Stater” 


New York, November 3, 1944 


THE SITUATION—Buying pressure for 
goods remains unrelieved, and apparently 
the buying rush will continue right on to 
the end of: the year. Canners are allo- 
cating supplies to established customers, 
and despite the pressure by some buyers 
for preferential treatment, it is evident 
that the packers are leaning over back- 
wards to insure equitable allotments. In 
some cases, canners are finding, on final 
checkup, that they can allot an addi- 
tional car here and there, and the mer- 
chandise is being eagerly snapped up. 
While some packers will carry over part 
of the 1944 packs for distribution during 
the first quarter of 1945, it is evident 
that most processors will be down to bare 
floors in their warehouse by the end of 
the year, with the exception of canned 
foods held for Government account. Big 
news of the week continues to be the 
citrus situation in Florida. 


THE OUTLOOK—Distributors have en- 
tirely discounted the possibility of inven- 
tory losses on 1944 packs—influenced 
both by the overall short supply position 
of civilian markets and military opera- 
tions in Europe, which tend to soft-pedal 
earlier optimism concerning a quick col- 
lapse of Germany. Jobbers are seeking 
supplies both from first hands and at 
resale, and find the offerings limited in 
both quarters. 
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TOMATO and CITRUS 


JUICE FILLER 


Used by leading Manufacturers 
for filling Tomato and Citrus 
Juice, also 


Tomato Pulp and Puree, Clear Soups etc. 
For syruping 
Fruits, String Beans, Beets, etc. 


Has no air vent stems to damage fruit. Designed for high 
speed. Belt drive or direct connected. Fills absolutely 
accurate. NoCan No Fill. Rapid Valve. Built in three 
sizes: Eight Valve, Twelve Valve and Sixteen Valve. 


Prices on request. 


AYARS MACHINE CoO., Salem, New Jersey 


With the Berlin Chapman 
Screw Extractor you save the 
natural color and all impor- 
tant vitamins in your juices. 
Due to the scientific design 
and operation, air is NOT 
beaten into the food but 
EXPELLED from it. Built 
entirely of stainless steel. 
Simple screw adjustments can 
be made while in operation. 
Screens can be changed quick- 
ly. Write for complete infor- 
mation today. 


BERLIN CHAPMAN CO. 
BERLIN, WIS. 


CANNING MACHINERY FOR ALL FOOD PRODUCTS © 
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TOMATOES—Jobbers are scouring the 
Tri-States area in an effort to bring to 
light canned tomato supplies, but with 
stocks available to the civilian trade cur- 
tailed by this season’s short pack, con- 
tinued shortages appear inevitable. Little 
success is being met with in attempts to 
bolster inventories with purchases from 
the Midwest or the Ozarks, and the situ- 
ation in California is likewise discourag- 
ing. While there was a good juice pack 
this season, the combination of heavy 
trade demand and increased Governmen- 
tal requirements has made for a sold-up 
position in the market. 


PEAS—Continued active inquiry for all 
grades of peas characterizes the market, 
but canners in most instances remain 
withdrawn, and the reports are that 
many are entirely sold out. 


CORN—While deliveries of corn from 
some areas have been better than were 
looked for a few weeks back, the overall 
supply position is far from satisfactory, 
and jobbers are still combing the market 
for additional lots. Distributors are no 
longer concerned primarily with grade or 
label—the demand is for corn, any kind 
of corn. 


PUMPKIN—Interest is centering in this 
seasonal item, with the same old story of 
scarce cannery labor coming to the fore 
as an indicator of short production. De- 
mand is active. 


BEANS—Reports from the Tri-States 
area are that while quality of the’ fall 
pack is excellent, the supply outlook is 
less encouraging. Jobbers are seeking 
supplies of all grades. 


SPINACH—The fall pack of spinach in 
the East is also coming in for attention, 
and here again short allocations will be 
the order of the day. Resales would find 
ready takers. 


SALMON—Canners are beginning to 
come through with allocation notices 
from the 1944 pack, and they are some- 
what of a shock. The general allotment 
basis thus far is about one-third of 1943 
allocations on Fancy Reds and Medium 
Reds, with chums and cohoes allocated 
on about the same basis as a year ago. 
Needless to say, the demand tops supply 
by a wide margin. 


SARDINES—With Maine canners run- 
ning into exceptionally heavy catches, a 
shortage of cans has tended to curtail 
production of the canned article, not- 
withstanding a sharp increase in produc- 
tion of such containers. Orders already 
on the books of the packers Down East 
have effectively taken care of the tempo- 
rarily increased supplies. . . . Sardine 
canners in California are running ahead 
of comparable 1943 totals in their pack- 
ing operations thus far in the current 
season, but with an exceptionally heavy 
backlog of orders accumulated, buyers 
2re meeting with little success in making 
new bookings. 
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sHRIMP—Reports from the Gulf on the 
progress of the shrimp pack are far from 
encouraging. Canners report that there 
is little opportunity for profitable opera- 
tion, except in the case of jumbos, and 
are not booking additional orders at this 
time. It is expected that commitments 
already made will take care of all the 
shrimp that can be packed for the civil- 
ian trade this season. 


TUNA—While an occasional car of tuna 
continues to come through, the supply 
position is still unfavorable in the face 
of the continued active trade demand. 
This season’s pack came onto a bare mar- 
ket, and the shortage position is expected 
to continue through into 1945. 


cITRUS—F lorida canners are now bus- 
ily engaged in early operations in an 
effort to salvage as much fruit as pos- 
sible from groves which suffered during 
the recent hurricane. Most of the early 
pack, of course, will consist of sweetened 
juice, and here the sugar shortage situa- 
tion intrudes. Fruit generally was not 
well matured at the time of the storm; 
hence, the trade is looking for a larger 
percentage of standard grade juices from 
the early pack. 


OTHER FRUITS—With the old standby 
lines in short supply, jobbers are hopeful 
that they can partially offset this loss in 
volume by increased sales of fruit mix 
and fruit cocktail, where the supply 
situation is more favorable. There is 
still considerable interest in resale of- 
ferings of peaches, pears, and pineapple. 
Fairly sizable deliveries of new pack 
’cots have taken the edge off the shortage 
position in that fruit. . .. There is an 
active buying interest in new pack apple 
sauce this week, with pack reports en- 
couraging from some areas, although up- 
State will be short. 


CALIFORNIA MARKET 


Changes in Marketing Procedures—Buying 
Offices Being Set Up by Distributors—Most 
of Dried Bean Crop Has Been Harvested— 
Some Varieties Disappointing—Scramble for 
Fruits—Late Storms Hurt Tomato Crop— 
Green Bean Pack Sold As Allocated—Pine- 
apples from Philippines—Sardines Making 
Good Showing—Delivering Salmon—West 
Coast Notes 


By “Berkeley” 


San Francisco, November 3, 1944 


CHANGES—Some striking changes are 
being brought about by the war in the 
distribution of California canned, frozen 
and dehydrated food products. Proces- 
sors are no longer called upon to send 
sales representatives into large distrib- 
uting centers to drum up markets for 
their products. Instead, buyers are call- 
ing on canners and cther processors in 
efforts to place orders. Some feel the 
need of being permanently represented 
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in this field and are quietly opening well- 
staffed buying offices. Chain store 
groups and groups of independent oper- 
ators are taking this step, along with 
brokers, importers and exporters. Can- 
ners realize that the market will not 
always run so strongly in their favor 
and are doing their best to serve their 
old-time trade. But many feel that it 
may be years before the demand for their 
products can be met in full. New con- 
cerns, and small canners that formerly 
had so much difficulty in moving their 
packs, now find selling the easiest branch 
of their business. ° 


DRY BEANS—The harvesting of dry 
beans in California is being speeded in 
order to get the crop under cover before 
the rainy season gets under way and has 
made good progress. Most of the crop 
has been harvested but there are some 
districts where beans are maturing later 
than usual. Yields of Baby Lima beans 
have averaged about up to early expec- 
tations, but other important varieties are 
proving disappointing. The demand from 
canners for Limas and Small Whites is 
rather slow, pending more definite infor- 
mation as to allocations of tin for can- 
ning purposes. All varieties are held 
firm at ceiling prices. 


FRUITS—The demand for California 
canned fruits has reached a point where 
buyers are advertising for offerings. 
Several advertisements have appeared of 
late in San Francisco publications for 
fruits in carload lots and 500-case lots. 
Especially wanted seems to be No. 2% 
apricots, either standard or choice, halves 
or whole, with halves preferred; No. 2%s 
standard or choice yellow cling peaches; 
No. 10 water cling peaches and No. 10 
water halves apricots, Blenheims pre- 
ferved. 


TOMATOES—End of the tomato season 
seems in sight as the passing of October 
was marked by rains in the principal 
producing districts. Even should clear- 
ing weather follow the storm, much 
spoilage is to be expected and some can- 
ners are setting closing dates for the 
no distant future. Buyers are combing 
the markets for fancy whole, fancy and 
extra standards for private labels, but 
do not seem to be able to make many 
additional purchases. -Puree and tomato 
products are not quite so difficult to lo- 
cate as more than the usual percentage 
of the crop went into these items. 


GREEN BEANS—The demand for green 
beans in the higher grades is quite 
marked, but practically all the California 
pack is either sold or allocated to regular 
customers. The pack is expected to be 


‘cleaned up even earlier than last year 


since standards are being accepted where 
the higher grades are unavailable. 


APPLESAUCE—Plans for canning apple- 
sauce received somewhat of a setback 
when the California apple crop proved 
to be much lighter than a year ago, with 
a market for the fresh fruit as fast as 
it could be delivered. The distributing 
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UNTREATED SEEDS SPERGON TREATED 


bigger crops 


The ability of this fungicide to prevent seed decay, 
stimulate growth, and provide healthy plants that give 
greater yields has been proven by many growers and un- 
biased experiment stations. Spergon is long lasting, com- 
patible with inoculants, safe to use and sure in results. 


Spergon 


Reg. U.S. Pat. Off. 


THE PROVEN SEED PROTECTANT 
For complete information and distributors’ names write 


UNITED STATES RUBBER COMPANY ® 


Naugatuck Chemical Division 
1230 Sixth Avenue + Rockefeller Center « New York 20, N. Y. 


For Strength 
Speed ¢ Safety 


Use LA PORTE 


FLEXIBLE STEEL CONVEYOR BELTING 


The most efficient and economical 
conveyor belting for Canning, Freez- 
ing, Dehydrating, Pickling, also 
packaging and shipping. No sharp 
edges to injure workers. No fabric 
to harbor germs. Will withstand 
impacts at loading chute, will not 
stretch, nor creep, weave or jump on 
pulley stand. Resists heat, cold and 
acid. The open mesh feature per- 
mits the circulation of air, steam or 
heat around products in process and 
speeds up cleaning with steam gun 
or scalding water. 


Ask your supplier today. Available in any length 
and practically any width. 


LA PORTE MAT & MFG. CO. 


LA PORTE, INDIANA 


BOX 124 


DESIGNS 


to meet your trade requirements. 


PIEDMONT LABELCOM PANY 


INCORPORATED 


DESIGNERS - LITHOGRAPHERS 


VIRGINIA 
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HEX-RO CLEANER | 


The canner using Hex-Ro to remove foreign matter, 
such as pieces of pods, vines, etc, from vined peas 
or lima beans or for cleaning whole grain corn is 
assured of a higher quality and a better price for 
the canned article. 


Ask for explanation 
THE SINCLAIR-SCOTT COMPANY 


‘*The Original Grader House’’ 
BALTIMORE, MARYLAND 


19 


WAY 
AY 
LA PORTE 
| 


trade here is wondering how the local de- 
mand can be cared for as out-of-State 
sources are none too promising. 


PINEAPPLE— Some distributors of 
canned pineapple who profess to believe 
that some are getting more than their 
proper share of this fruit evidently for- 
get that the fall of the Philippines to 
the Japanese cut off a growing source of 
supply, throwing an added burden on the 
pack of the Hawaiian Islands. The Cali- 
fornia Packing Corporation, which pio- 
neered the growing of pineapple in the 
Philippines, was securing about 30 per 
cent of its pack from this distant outpost 
when war broke out. The Hawaiian 
product has been coming through in fine 
shape this year and a very considerable 
part of the pack for civilians is already 
in the hands of distributors. The small 
size of the fruit has resulted in a smaller 
pack than had been expected. 


SARDINES—The packing of sardines in 
California is gaining impetus as the sea- 
son progresses and, as of October 21, the 
pack amounted to 1,397,640 cases, or 
146,226 cases more than a year earlier. 
Packers are being urged by both the 
Government and distributors to increase 
their efforts as this product is one sorely 
needed at this time. Eastern buyers 
seek to place open orders, offering to take 
shipments in any quantity and at any 
time they can be made. 


Most packers are now making deliv- 
eries of canned salmon, but not in size- 
able quantities. The latest figures on the 
Alaskan pack were 4,828,000 cases, but 
the season had not ended when these 
were put out. It is considered doubtful 
if the total will reach the 4,900,000 case 
mark. The tuna catch continues good 
and the trade is getting somewhat larger 
quantities than seemed likely early in 
the year. The supply, however, lacks 
much of meeting the demand. Missed in 
this market is crab meat and clams, espe- 
cially the Coast minced clams, and other 
specialties in sea food. 


WEST COAST NOTES 


THE RICHMOND-CHASE COMPANY, with 
headquarters at San Jose, Calif., has 
made some important additions to its 
branch plant at Stockton this year and 
plans to add to the lines packed there. 
Not only has the canning plant been en- 
larged and new equipment installed, but 
a large warehouse has been erected. 


NEW PRESIDENT—Announcement has 
been made that Frederick Weisman, 


formerly executive vice-president of 
Hunt Brothers Packing Company, Hay- 
ward, Calif., has been elected president 
of that firm. Norton Simon, who has 
been president has been elected chairman 
of the board. 


soss—More than 300 employees of the 
Hawaiian Pineapple Company, Ltd., 
Honolulu, T. H., are in the armed ser- 
vices and President Henry A. White has 
sent a letter to each, asking that they 
return to their former positions. He 
advises that if the old job is no longer 
available they will be given a similar 
position, or one with better pay. Should 
any return with a physical handicap they 


will be given special training for jobs for | 


which they may be suited. 


W. J. LINDENBERGER, San Francisco, 
manufacturers’ agent featuring canned 
foods, has left with Mrs. Lindenberger 
to spend about two months at the Desert 
Inn, Palm Springs, Calif. 


FLOTILL PRODUCTS, INC., Stockton, 
Calif., has been cooperating closely this 
season with the Western Regional Re- 
search Laboratory at Albany in work 
connected with the utilization of waste 
asparagus butts. It is supplying the 
laboratory with a considerable quantity 
of concentrated liquor from the butts, 
this having been found to be a valuable 
product for the manufacture of penicil- 
lin. This liquor, packed in 5-gallon tins, 
is also being supplied commercial drug 
manufacturing laboratories. 


GULF STATES MARKET 


Fresh Shrimp Shippers Again Take Bulk— 

Where They Are Going—Pack Continues 

Below Last Year—Oyster Production Good— 

Crabs Holding Up But Season Drawing to a 
Close 


By “Bayou” 


Mobile, Alabama, November 3, 1944 


SHRIMP—There were 2,077 barrels 
more shrimp produced in Louisiana, Mis- 
sissippi, Alabama and Texas this past 
week than the previous one, but the can- 
neries received only 578 barrels more 
the past week than the previous one, 
which indicates that the raw, headless 
shrimp dealers again received a greater 
percentage of the increase. The reason 


FOR CANNING OR 


CORN CANNING 


Uniwen Company Westminster, Md. 
HUSKERS—CUTTERS—TRIMMERS— CLEANERS 
SILKERS—WASHERS and GRINDERS 


FREEZING 
FANCIEST WHOLE-KERNEL CORN 


EQUIPMENT 


ATTRACTIVE LABELS 
GIVE GOOD IMPULSE 
TO SALES. 


THE CANNING TRADE 


for this is probably due to the shrimp 
being larger, which caused the raw, head- 
less shrimp dealers to buy more heavily. 
What they did not dispose of fresh, they 
put in the cold storage. 

Reports from this section indicate that 
three car loads of fresh shrimp were 
shipped from Louisiana last week, of 
which two went to Illinois and one to 
New Jersey. Besides eleven cars of 
frozen shrimp were shipped from this 
section last week. Six of these cars of 
frozen shrimp were shipped from Texas 
and went: two to Illinois; two to Ohio; 
one to Missouri and one to Massachu- 
setts. 

Four of the other cars of frozen 
shrimp were shipped by Mississippi and 
went to each of the following States: one 
car to New York; one to Pennsylvania; 
one to California and one to Massachu- 
setts. 

The other one car of frozen shrimp 
was shipped from Louisiana to Cali- 
fornia. 

The Plants operating under the Sea- 
food Inspection Service of the U. S. Food 
and Drug Administration reported that 
24,584 standard cases of shrimp were 
canned the week ending October 21, 1944. 
This is 4,959 less cases than were packed 
the week ending October 14, 1944. 

The total pack for the season so far 
has been 273,824 standard cases, which 
is less than were canned during the same 
period last year. 


OYSTERS—Oyster production in Louisi- 
ana showed an increase of 1,288 barrels 
the past week over the previous one, but 
oyster production is at a low ebb yet, 
as only 6,177 barrels were produced in 
Louisiana last week. 

Alabama showed an over 100% in- 
crease in production this past week over 
the previous one, but only 618 barrels 
were produced this past week, which is 
low. 


HARD CRABS—The production of hard 
crabs in Louisiana increased 26,380 
pounds last week over the previous one 
and 220,480 pounds of crabs were pro- 
duced last week. However, the produc- 
tion of crabs decreased 450 pounds in 
Biloxi last week over the previous one 
and 2,900 pounds of crabs were produced 
last week. 

A decline in the production of hard 
crabs is most likely each week from now 
on, because the season is not going to 
last very much longer. 


R. J. KITTREDGE & CO. 


"LABELS THAT HAVE SALES POWER” 
819 WEST SUPERIOR ST. CHICAGO 22, ILL. 
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PICKLE PACKERS HOLD 
INTERESTING MEETING 


Procedure for Supplying Pickles to Armed 

Forces Discussed—Association Votes to Re- 

sume Contributions to the Research-Educa- 
tion Fund for Post-War Purposes 


Future prospects for the pickle indus- 
try are very encouraging. This estimate 
grows out of the splendid meeting of the 
National Pickle Packers Association on 
Wednesday, October 18th, held at the 
Bismarck Hotel, Chicago. About 125 
persons were present representing manu- 
facturers, salters, brokers and associate 
members. As one expressed it after the 
meeting “From the seriousness of the 
members it is quite apparent that much 
good was accomplished.” The authorita- 
tive talk of Merritt Greene, Administra- 
tor of WFO 101, the urgent appeal of 
Col. Whitaker and Al. Nygren for pickles 
for the armed forces, and the eight and 
one-half million bushel crop for 1944 re- 
vealed by Secretary Miller’s report on his 
final survey, all had an optimistic note. 
Those present enthusiastically reacted. 

As a sequel to the favorable conditions 
the membership responded unanimously 
to the appeal of Earl Price, Chairman of 
the Finance Committee, for a resumption 
of contributions to the Research-Educa- 
tion Fund, the collection of which has 
already begun. 

The unexpected size of the attendance 
at this Fall Meeting indicates that the 
Annual Meeting of the Association to be 
held in February probably at the time of 
the Canners Convention will be even 
more largely attended. Arrangements 
are being made by Secretary Miller for 
the Annual Meeting to be held at the 
La Salle Hotel, Chicago. 


WFO 101 EXPLAINED 


MERRITT GREENE of the War Food Ad- 
ministration who is Administrator of 
WFO 101, stated that the Agency he 
represents is not deliberately trying to 
put a stumbling block in the way of the 
pickle packers, but is really striving to 
obtain the requirements for the Army 
and Navy in the most equitable manner. 
It was found that the 25% set-aside 
originally made was not sufficient to meet 
the requirements, and, therefore, it had 
to be raised 40%. He said that at first 
only a few were supplying pickles, which 
was unfair to them and to the armed 
forces, so that the order had to be issued 
in order that all pickle packers should 

hare in meeting the requirements of the 
irmed forces. 

He stated that the WFO was only try- 
1g to do the same for every one affected 
inder the order. “The purpose of the 
order is first to secure for military forces 
sn adequate supply of pickles and pickle 
products” said Mr. Greene, “and secondly 
‘o obtain this supply by an equal distri- 
vution of the requirements from every 
nember of the pickle industry.” He 
spoke briefly of the violations under the 
order stating that there are three actions 
that the enforcement division may em- 
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ploy to secure compliance: first, writing 
a warning ietter; second, securing a 
court injunction; and third taking crimi- 
nal action. He was happy to say that 
so far they had not resorted to the sec- 
ond and third steps, as usually a letter 
to members who had not complied 
brought results. He said the increase 
from 25% to 40% was necessary because 
of the six million bushel crop of last 
year. This represents in round numbers 
36,000,000 gallons, from which, if 10% 
is deducted as the estimate of those with 
an intake of less than 3000 bushels, the 
remaining 32,400,000 gallons is the 
amount available from which to secure 
the 13,000,000 gallons required on a 40% 
basis. 


The requirements of the Army, Navy 
and War Food Administration make up 
the bulk of this 13,000,000 gallons. The 
small portion required for Lend Lease 
is also entirely for military purposes, as 
well over one-half went to our own sol- 
diers and to the allied armies. Mr. 
Greene reminded the packers that the 
order could have been made much more 
drastic, and even might be, “but we are 
trying to make it so as to get the utmost 
co-operation of the pickle industry.” 


ARMY APPRECIATES CO- 
OPERATION 
COL. WHITAKER of the Quartermaster 
Corps, in charge of procurement of food 
for the Army at the Chicago Quarter- 
master Depot, on behalf of the Army ex- 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 
stored in your own ware- 


house or in 1 of our 5 metro- 
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pressed appreciation for what the pickle 
packers had done. He reminded them 
that procuring food for the Army and 
Navy is a big and difficult job. “You 
packers have co-operated magnificently. 
The Army wants the packers to know 
that it wants to play fair with everyone, 
and is not taking any high-hatted way of 
dealing with pickle packers.” 

AL. W. NYGREN, buyer of foods at the 
Army Quartermaster Depot in Chicago, 
reminded the packers that the inventory 
reports called for by Order 101 presup- 
posed that these reports would be in the 
Depot by October 10th. Only 50% have 
thus far been received, and it is very im- 
portant that every packer who has not 
made his inventory report should do so 
at once. He stated that 112 packers had 
not sent in their report. Furthermore, 
Mr. Nygren said merely submitting a 
report of inventory as required in Order 
101 does not meet the packer’s obliga- 
tion. He must also make an offer of his 
40% of stock set-aside before he can ob- 
tain a release of his remaining 60% of 
stock. 


FACILITATING DELIVERIES 


Mr. Nygren stated that they hoped 
during the new year to be able to con- 
tract for pickles on a quarterly basis, for 
instance a contract to cover January, 
February and March and another con- 
tract to cover April, May and June. He 
stated the Depot is anxious that packers 
who have not the facilities to pack cer- 
tain varieties required, but who have 
stock of the proper quality, should ar- 
range with other packers to do the pack- 
ing for them. 

He especially emphasized the fact that 
it is necessary now that all packers who 
have contracts get on the job and pack 
their pickles. “Pickles only on contract 
do us no good. We want the pickles.” 
He also cautioned packers present to 
watch the sanitation of their plants. 
While most of the plants are in splendid 
condition in this respect, a few have 
shown carelessness on the part of the 
packers. Mr. Nygren also reminded his 
audience that some packers having con- 
tracts under FR 9 Order have not com- 
pleted delivery, and urged those who 
have any shipments they can make to 
get in touch with him at once. 

It was pointed out that there are still 
some pickle packers throughout the 
country who were not making reports on 
their stock probably because they are on 
no mailing lists either of the National 
Association, or of the War Department 
and the War Food Administration. He 
urged that all members of the Associa- 
tion who know of such plants should send 
the names to him at the Quartermaster 
Depot, or to the Secretary of the Na- 
tional Association so that they might be 
placed on the mailing list to receive 
orders and other literature. 


PICKLE INDUSTRY NEEDS 
COST SYSTEM 
WALTER SION—When President John A. 
Miller introduced Mr. Walter Sion of the 
OPA, Mr. Sion stated he is leaving the 
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WFA SEPTEMBER FOOD SALES 


Returns from sales of Government- 
owned food by the War Food Adminis- 
tration during September for civilian use 
totalled $1,706,924. 

August sales amounted to $1,602,558 
while the total for the five months, May 
through September, is $22,168,824. These 
sales have included farm products which 
were purchased to support farm prices, 
commodities released from Government 
reserves in the process of turning stocks, 
and foods not needed to meet immediate 
requirements of war agencies. 


Fruits and vegetables, both canned 
and dried, accounted for 27 percent of 
all sales during September. Of the 
$455,605 received by the War Food Ad- 
ministration from the sale of fruits and 
vegetables during the month, $200,677 
was from catsup sold back to the original 
processors, $67,564 was from the sale of 
dried peaches, $55,541 from dried prunes, 
$19,560 from dried apricots, $25,933 
from canned corn, $37,347 from orange 
juice. Sauerkraut, canned pumpkin, 
olives, orange pulp, canned tomatoes, and 
snap beans made up the balance of the 
sales of fruits and vegetables. 


Meats and grain products each ac- 
counted for 26 percent of the total re- 
ceived from sales during September. The 
meat sold was beef—totalling $437,655. 
Grain products sold included dry beans, 
garbanzos, dry peas (wrinkled), rice, 
pea flour, rye flour, and forage. 


Poultry products made up 10 percent 
of the September sales consisting in the 
main of frozen and shell eggs purchased 
by WFA to support farm prices. 


Nine percent of the returns from sales 
came from dairy products. Of the 
$323,487 received from the sale of dairy 
products during the month, $125,121 was 
from cheese which was offered for sale 
to all cheese manufacturers and as- 
semblers. The balance came from the 
sale of evaporated milk, condensed milk, 
dry skim milk and butter. 

The special commodities — chewing 
gum, citric acid, sugar, and salmon 
made up 2 percent of the sales. 

Fats and oils and cotton accounted for 
the remainder of the sales during the 
month. 


OPA in a few days because he has felt 
the bulk of the work in his division of 
OPA had been accomplished. He stated, 
however, that he feels the members of 
the Association ought to know that the 
cost studies which had been made by the 
OPA in approximately twenty-five plants 
from coast to coast, representing all sizes 
and kinds, revealed a woeful lack of the 
knowledge of cost of manufacture, and 
that there is a desperate need for a uni- 
form system of cost accounting in the 
pickle industry. He had no particular 
predictions to make in regard to the fu- 
ture relationships of the OPA and the 
industry, but expressed the belief that 
there would be a lessening of the pres- 
sure on the Agency in the future. 


THE CANNING TRADE 


WEA OFFERINGS 


TO ORIGINAL VENDORS 


TOMATOES—1942 Pack 


Carrolton Canning Co., Carrolton, Ky. 1,282 e¢/s 
24/214’s, Sub-Standard, located Lynchburg, Va. 

E. M. Johnson Canning Co., Elkins, Ark. 2,153 ¢/s 
24/2’s, Standard C, located St. Louis, Mo. 
R. E. McMahon, Inc., Seymour, Mo. 1,700 e/s 
24/2’s, Standard C, located St. Louis, Mo. 
Schooler-Shannon Packing Co., Waverly, Mo. 1,750 
c/s 24/2’s, Ext. Std. B, located St. Louis, Mo. 

Stratford Packing Co., Inc., Montross, Va. 10,000 
c/s 24/2’s, Sub-Standard, located Baltimore, 
Md. 

Zack Canning Co., Zack, Ark. 1,725 ¢/s 24/2’s, 
Sub-Standard, located St. Louis, Mo. 

R. E. McMahon, Ine., Seymour, Mo. 3,243 
24/2’s, Sub-Standard, located St. Louis, Mo. 

Phillips Packing Co., Ine., Cambridge, Md. 13,998 
c/s 24/2’s, Sub-Standard, located Baltimore, 
Md. 

Offers received to November 4. 


TO THE FOOD INDUSTRY 


CONCENTRATED ORANGE JUICE 
Packed 6 one-gal. cans to case, all processed in 
Florida. 
16,864 gals., fair condition, located Jersey City, 
N. J 


5,100 gals., fair condition, located Baltimore, Md. 

9,654 gals., good condition, located Danville, Va. 

37,614 gals., good condition, located Valdosta, Ga. 

8,940 gals., good condition, located Lake Wales, 
Fla. 

18,000 gals., good condition, located Roanoke, Va. 

4,584 gals., fair condition, located New York, 

21,000 gals., good condition, located New Orleans, 
La, 


CONCENTRATED LEMON JUICE 
Packed 50 gal. barrels, processed in California. 
24,850 gals., good condition, located Jersey City, 
N. J 


Offers received to November 18. Further infor- 
mation from James M. Kenny, Sales Division, 
Office of Distribution, WFA, Washington 25, D. C. 
Phone Republic 4142, Ext. 4286. 


STRAWBERRY JAM 

1,187 c/s & 5 cans 6/10’s, located Newark, N. J. 
483 c/s & 4 cans 6/10’s, located Newark, N. J. 
Above Jam in slightly off condition. Offers re- 

ceived to November 2. Further information Office 

of Distribution, WFA, Room 1201, 150 Broadway, 

New York 25, N. Y. 


SNAP BEANS—1944 Pack 
3,800 c/s #10, 2, 3 and 4 sieve sizes; Grade B; 
V-2 cases with 4 straps; located Baltimore, 
Md. 
Offers received to November 4. Further infor- 
mation from Office of Distribution, WFA, Room 
1291, 150 Broadway, New York 25, N. Y. 


FOOD FAIR EXPANDS 


Food Fair Stores, eastern super mar- 
ket chain with headquarters in Phila- 
delphia, continued its expansion program 
this week with acquisition of the Ameri- 
can Grocery Co. of Hoboken, N. J., oper- 
ators of a chain of 17 super markets 
under the “Big Bear” name. 

This acquisition brings the Food Fair 
chain up to 89 units, and the company 
is planning construction of 12 additional 
units as soon as priorities are lifted and 
materials made available. 

Food Fair recently acquired a whole- 
sale grocery company in Florida. 


DEHYDRATORS MEETING 
The National Dehydrators Association 
will hold its Annual Meeting at the Sher- 
man Hotel, Chicago, Tuesday, Febru- 
ary 6. 
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DEL MONTE ADS FEATURE 
FLAVOR FIRST 


ready making plans to meet future com- 
petition. He is working to get and hold 


City, Calif.; Bercut-Richards Packing 
Co., Sacramento, Calif.; Cedargreen 


a . new customers, at the same time build- Frozen Pack Corporation, Wenatchee 
i A new a of = en ee ing the business of his old customers. Wash.; Blytheville Canning Co., Inc., 
With “FLAVOR FIRST” advertising Blytheville, Ark.; Chester B. Franz Co., 
FIRST” as’ ~~ Del Monte is trying to insure a stepped- Mammoth Springs, Ark.; Delta County 
appear as elg up brand preference which will help the Canning Co., Delta, Colo.; General Mills, 
turing ten grocer build his post-war volume—on the Inc., Chicago Cereal Plant, Chicago, IIl.; 
ucts. Over 240,000, ee ge = thie basis that the millions of women who General Mills, Inc., Purity Oats Div., 
tional pon go sa ap aa =~ learned in wartime that quality is the Keokuk, Iowa; Cudahy Packing Co., New 
winter and t a i Ages Spring. a best buy will continue to look for quality Ulm, Minn.; General Mills, Inc., Kansas 
ast-growing ih ond brands after the war. City, Mo.; Chester B. Franz Co., St. 
ble race FLAVOR FIRST is a strong consumer Louis, Mo.; The Fairmont Creamery Co., 
Del Monte Fruits an egetables In appeal that will keep Del Monte estab- | Omaha, Nebr. 
striking color photographs, using attrac- lished in customers’ minds as a quality 
tive recipe suggestions to help hntgrory brand that can help them serve better 
a emphasived by tell meals. Every grocer who is interested BROKERS RESIGN FROM WFA 
ing! in postwar quality canned foods business Five food brokers who have been serv- 
ae ee ae ” will find these FLAVOR FIRST ads ing as consultants in War Food Adminis- 
worth looking for; they will help him tration surplus foods di l 
BUILDING TOMORROW’S QUALITY see what Del Monte can mean to his own have 
BUSINESS TODAY sales when the canned foods supply gets Section 27 of the Surplus Property Dis- 
All through the war, Del Monte ad- back to normal. osal Act of 1944. Those who have re- 
vertising has attempted to meet the ed Fl a J. F 
or instance, ads have been written to MORE “A” AWARDS : - ae 
help women buy canned foods more Wilbur Orr. 27 pro- 
wisely under wartime restrictions. At The following plants who were noti- 
the same time, the grocer’s problems fied recently of their selection to receive person having an official connection with 
have been discussed with his customers, the Achievement “A” Award: Maine a government agency while the Surplus 
and ways of helping him suggested. Food Processors, Winterport, Maine; G. _- Property Disposal Act is in effect from 
Today, Del Monte is looking ahead to E. F. Waterloo, Farm Products Corp., acting as counsel, attorney, or agent in 
the problems which will arise as soon as Inc., Waterloo, N. Y.; G. L. F. Columbia, —_— connection with the disposal of any sur- 
canned foods are again plentiful. Del Farm Products Coop., Inc., Bloomsburg, plus property for a period of two years 
_ Monte believes every grocer who wants Pa.; Campbell Products Co., Campbell, after the severance of such employment 
_ leadership in the postwar period is al- Calif.; S. & WwW Fine Foods, Inc., Redwood or service. 
| High Quality Juice--- 
Great Capacity-- 
Low Production Cost 
; Handles whole scald- 
ed tomatoes without 
4 coring or trimming. 
Gentle pressing acti- 
3 on. No aeration. 
3 ® Indiana Juice Extractors afford every advantage: Greater capacity. Trouble 


free operation. High quality product. Reduced manpower. Indiana Extractors 
get all the flavor juice from red-ripe portions but automatically discharge green 
portions and cores without pressing. Has greater capacity, by far, than other 
types of extractors.... Yield and production capacity further increased when 
used in connection with Langsenkamp Hot-Break. 


GO, 
A 
B 


F. H. LANGSENKAMP CO., Indianapolis 4, India 


® Greater capacity with high quality at lower cost is supplied by all Langsen- 
kamp Production Units. The line is complete for tomato products and pumpkin. 
Also units for other fruit and vegetable products. 


Consult this Reference Book of Better Canning Plant 
Equipment for Better Production Ideas. 


LANGSENKAMP 
EQUIPMENT 


Western Representative: KING SALES & ENGINEER- 
ING CO., SAN FRANCISCO, who carry stocks of 
replacement parts. 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—2 CRCO No. 4 Bean Pregraders, new 1943; 2 
Ayars Hot Water Exhausters; 1 Fairbanks Morse Deep Well 
Pump 3% x 24 35 GPM. Adv. 4493, The Canning Trade. 


FOR SALE—One 160 H.P. HRT Boiler; Two Robins Steam 
Hoists. Leon C. Bulow, Bridgeville, Del. 


FOR SALE—Box Stitchers; Vegetable Peelers; Dicers; 
Enamel Tanks; Pulpers; Finishers; Juice Extractors; M & S, 
Ayars and Liquid Fillers; Corn Conveyors; Stencil Cutters; 
Labeling Machines; Meat Grinders; Boilers; Bean and Spinach 
Machinery. L. D. 822, Canning Machinery Exchange, Plain- 
view (West) Texas. 


FOR SALE—Complete equipment for preparing String Beans 
for processing. Will accommodate 1000 cases daily. Includes 5 
Snippers with tables, 1 Grader, Cutter, Blanching Tank, Washer, 
and all accessory belting, shafting and pulleys. Adv. 4484, The 
Canning Trade. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


FIRST CALL ON FIRST for FOOD EQUIPMENT—Kettles, 
Tanks, all sizes in Stainless Steel, Alum., Copper, ete. Pressure 
Cookers and Retorts; Langsenkamp type Pulper; Mixers for 
powders, liquids, etc.; Labelers, semi or fully auto.; Filling, 
Packaging Equipment; Pulverizers; Grinders; Crushers; Filters; 
Presses; Colloid Mills; Cookers; Extractors; Conveyor. Surplus 
Equipment Purchased. First Machinery Corp., E. River Drive 
and E. 9th St., New York 9, N. Y. 


FOR SALE—One No. 2, Figure 5800, 22 ft., and one No. 10, 
Figure 5181, 21 ft. A & B Hot Water Exhaust Boxes. Boxes 
good condition. No. 2 box has new gears and spindles. No. 10 
box new gears and spindles used one week. Sunrise Products, 
Inc., Fort Pierce, Fla. 


FOR SALE—Five (5) Buck Bean Nippers all in A-1 condi- 
tion; one (1) new in 1944. One (1) Robins Bean Cutter with 
automatic finger feeders in A-1 condition, motor driven. 
Machinery can be inspected prior to sale. Terms Cash. Adv. 
4488, The Canning Trade. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4492, The Canning Trade. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—4 Chisholm-Ryder Model B Snippers; 1 Monitor 
Single Bed Bean Grader; 1 Monitor Double Bed Bean Grader; 
1 Monitor large size Bean Cutter; 1 FMC #7 Style A Rotary 
Exhauster for #2 and #2% cans; 1 Sinclair-Scott Pea Cleaner. 
All in very good condition, located Pennsylvania. Adv. 4478, 
The Canning Trade. 


FOR SALE—HEight single head “Tuc”? Corn Huskers in good 
condition; used during 1944 season. These Huskers have run 
only 737 hours. Will sell singly. Geo. W. McComas & Co., 
Monrovia, Md. 


FOR SALE—Conveyor. 95 ft. solid steel Roller Conveyor, 
2%” diameter x 14” wide on 3” centers, including curves, 
stands; Stainless Jacketed Kettles; priced to sell. Adv. 4481, 
The Canning Trade. 


HEADQUARTERS for World Liquid, O & J Automatic 
Labelers, Horix-Haller Fillers for Catsup, Juices, etc.; Adriance 
and Jumbo Crowners; Stainless Steel Jacketed Kettles and 
Tanks; quart and gallon Bottle Washers; Gravity Case Con- 
veyor. Charles S. Jacobowitz Co., 3080 Main St., Buffalo 14, 
Ni 


TRUCK AND WAREHOUSE SCALES—Vibrating Screens 
for handling canning wastes, cleaning, sizing, and all screening 


operations. Coal Crushers, Portable Stackers. Immediate de- 
livery. Lowest prices. Bonded Scale Co., 11 Bellview, Colum- 


bus 7, Ohio. 


FOR SALE—One Olney Pea Washer, first class condition; 
also one Ayars Bean Filler. Melrose Canning Co., Box 58, 
Hanover, Pa. 


24 


WANTED—Nailing Machines. We want 3 used Morgan or 
Doig wood box Nailing Machines quickly, any size. Will pay 
cash. Wire or phone us. Chas. N. Braun Machinery Co., 
Fort Wayne, Ind. 


WANTED—Will trade Adriance Duplex for Jumbo Crowner 
and World Semi for Liquid Rotary Labeler, paying cash for 
balance. Give full particulars of equipment you have available. 
Adv. 4482, The Canning Trade. , 


WANTED—We are in need of Pea machinery; Viners, 
Cleaners, Elevators, Washer, Grader, Blancher, Filler, Retorts. 
What have you to offer? Adv. 4487, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Factory. Equipment and buildings in 
first class condition. Convenient location on Route 1, 30 miles 
from Baltimore, in heart of tomato growing section. Adv. 4485, 
The Canning Trade. 


FOR SALE—Canning Plant in Mid-West. Established 4 
years. Full Tomato line; some Bean and Meat canning equip- 
ment. Very productive soil. Adv. 4486, The Canning Trade. 


MISCELLANEOUS 


FOR SALE—Boiled Cider and Apple Concentrate, filtered 01 
unfiltered, 38 baume or less, depectinized if wanted. Also nucro} 
Apple Chop le under packer’s 1948 ceiling. Pomace inquirie: 
solicited. Tenser & Phipps, Pittsburgh, Pa. 


SITUATIONS WANTED - 


POSITION WANTED—Manager or Superintendent citrus 
or vegetables; complete knowledge of field work, warehousing 
priorities, etc. 15 years in the industry; some quick freezing 
Adv. 4489, The Canning Trade. 
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HELP WANTED 


WANTED—Mechanical Engineer in supervisory capacity, to 
design, install canning machinery and equipment layouts, con- 
struction work; locality, Baltimore, Maryland. Permanent posi- 
tion. State qualifications; training, experience, references, draft 
status, salary desired. Adv. 4491, The Canning Trade. 


A SPLENDID OPPORTUNITY FOR THE RIGHT MAN— 
We offer an opening for a man now operating successfully his 
own canning business, or now acting as Manager with respon- 
sibility similar to that of owner, and anxious to broaden his 
outlook. 

This is a well established going concern on the Peninsula, 
with a 3 line plant, sufficiently financed, packing staple vege- 
tables, wishing assistance in production management, and ex- 
pansion of fall and winter lines of packing. 

Applicant need not give up his present business, but should 
contribute a liberal share of his time to the new connection. He 
should have experience in contracting with growers and a good 
knowledge of growing canners’ crops. 

All correspondence held in strict confidence. 
Canning Trade. 


WANTED—Superintendent to handle all phases of plant 
operation from field to finished product for small modern plant 
located in Michigan. -Desire man who has kept pace with latest 
processing techniques. Strong educational as well as practical 
background important. Splendid opportunity for the right man. 
Write complete personal history. Adv. 4494, The Canning Trade. 


Adv. 4483, The 


WANTED—Factory Production Executive by prominent well 
established full line Northeastern vegetable canner. Your 
investigation will immediately indicate this position offers 
unusual present and future opportunities, but we expect unusual 
qualifications and highest ability. Write freely since replies 
will be held strictly confidential, and indicate all past positions 
held, salary received and enough to enable us determine whether 
interview our office at our expense would be worthwhile. Adv. 
4490, The Canning Trade. 


CORRUGATED 


BOXES 


Phone: Curtis 0270 


SOLID FIBRE 


THE EASTERN BOX COMPANY 
East Brooklyn P. O. BALTIMORE, MD. 


Establish a valuable post-war 

connection and get quicker, more 
efficient distribution of your products 
through this growing association of over 
250 top wholesalers and chain grocers. 
SELL DIRECT to us in carload lots or less — one sale, one 
bill, one shipment. We can use all sizes and types of 
canned and dried FRUITS, VEGETABLES, FISH. Immediate 
cash and ration points. Give us details. Write, wire or 
telephone your best offer, collect. 


Reference, Marine Midland or any N. Y. Bank. 
ASSOCIATED FOOD FACTORS 


Executive offices, 401 Broadway, New York 13, N. Y. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


MORE POOR MANAGEMENT 


While crossing a railway bridge one afternoon, a smal! boy 
was astonished to see two freight trains running on ihe same 
{zack and about to crash head-on. 

He stood on the bridge and witnessed the crash. 

A few days later, the railroad officials learned that there had 
been an eye-witness and brought the boy to headquarters for 
questioning. 

“Now, then,” said the official who was conducting the inquiry, 
“T understand you saw the two trains crash. What were your 
thoughts at the time of the crash?” 

“Well, sir,” answered the boy slowly, “I thought it was a 
rotten way to run a railroad.” 

A negro preacher was interrupted by two dogs fighting on the 
church porch. 

“Brothahs an’ sistahs,” he said, decisively, “Ah can see yo’ 
attention has strayed from this Book, so Ah closes it; but Ah 
open this one, an’ right now Ah lays five to four on the black 
dawg.” 

An old-fashioned girl who believes in safety first is the one 
who takes her cigarette out of her mouth before pulling her 
nightgown on over her head. 

Politician: I’m very pleased to see such a dense crowd here 
tonight. 

Voter: Don’t be too pleased. We’re not so dense as you think. 

When men wore long beards—a wife allowed her husband to 
play poker twice a month while she had a party of lady friends. 
The husband came home one night while all were there, his 
whiskers loaded with tobacco juice. 

Wife: Dear me, John, couldn’t you turn your head to spit? 

Husband: Nope, not in that game. 

Male Customer: I want to buy a present for my wife. 

Salesgirl: Could I interest you in silk stockings? 

Male Customer: Let’s see about the present first. 

Teacher: Now, please, I want every boy to tell his first name. 
Number one, what is your first name? 

First Boy: Si. 

Teacher: Oh, no you should say, Silas. 
is yours? 

Second Boy: Tom. 

Teacher: You should say, Thomas. 
yours? 

Third Boy: Jackass. 


Number two, what 


Number three, what is 


FATHER’S DOING NICELY 


Husband (at wife’s bedside in maternity ward): Well, it | 
looks as though I have another mouth to feed. 

Wife (busily engaged): What do you mean—you have? 

They had just met at Atlantic City and were sitting on the 
beach. 

She: What a wonderfully developed arm you have. 

He: Yes, I got that playing basketball. By the way, were 
you ever on a track team? 


I SHOULD SAY NOT 
Sheriff: Say, young lady, there’s no swimming here in this 
lake. 
Pretty: Well, why didn’t you tell me that before I got 
undressed. 
Sheriff: Wal, there ain’t no law again that! 
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Refinement of Method means a Better Product 


Louis Roesch Company’s half century of lithograph- 
ing experience is added to the most efficient modern 
equipment and the techniques of master craftsmen 
to produce your labels. That is why Labels by Louis 
Roesch Company means the best! 

SINCE 1879 


Louis ROESCH Company 


Lithographers and Printers 
MAIN OFFICE AND PLANT, 1886 MISSION ST., SAN FRANCISCO 3 
Offices in Principal Cities 


Write for this Bulletin offering 
FREE Posters, Notices, etc. 


To remind employees of the steps 
taken in your plant to avoid fire,to 
caution them against careless acts 
that start fires, Lansing B.Warner, 
Inc.,is offering a series of posters, 
notices, etc., for posting in con- 
spicuous places around your plant. These are available 
free of charge, without any strings attached ... except 
the hope that they will be used constructively. 

Write today for Bulletin picturing these posters and 
containing comprehensive information on the use, 
posting and value of these notices. Address all inquiries 
to Engineering Department, Room No. 1449A. 


SPECIALIZED INSURANCE 
SERVICE 


FOOD PRGCESSIAG 

INDUSTRY 
DEPENDABLE AND ECONOMICAL 
FOR 36 YEARS © 
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WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


ADHESIVES 
Dewey & Almy Chemical Co., Cambridge, Mass. 
BASKETS (Wood) Picking 
Jersey Package Co., Bridgeton, N. J. : 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on canning, formulae, etc. 
The Canning Trade, Baltimore, Md. 


BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 

CAN MAKING MACHINERY 
Cameron Can Machinery Co., Chicago, Ill. 


CANNERY SUPPLIES 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Burt Machine Co., Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
LaPorte Mat and Mfg. Co., LaPorte, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Company, Westminster, Md. 
CANS 
American Can Company, New York City 
Can Manufacturers Institute, Inc., New York 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
CAN SEALING COMPOUND 
Dewey & Almy Chemical Co., Cambridge, Mass. 
INSURANCE 
Canner’s Exchange, Lansing B. Warner, Inc., Chicago, II. 
Universal Underwriters, Kansas City, 6, Mo. 
LABELS 
Gamse Lithographing Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, IIl. 
Piedmont Label Co., Bedford, Va. 
Louis Roesch Co., San Francisco 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Lithograph Corp., Rochester, N. Y. 
United States Printing & Lithograph Co., Cincinnati, Ohio 
PEA HULLERS AND VINERS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
SALT 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Scientific Tablet Company, St. Louis, Mo. 
SALT DISPENSERS 
Scientific Tablet Company, St. Louis, Mo. 
SEASONINGS 
Basic Vegetable Products Co., Vacaville, Cal 
SEED 
Associated Seed Growers, Inc.. New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
Francis C. Stokes Limited, Vincentown, N. J. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SEED TREATMENT 
United States Rubber Company, New York City 
SUGAR 
Corn Products Sales Co., New York City 
FIELD WAREHOUSING AND FINANCING 
Douglas-Guardian Warehouse Corp., Chicago, Ill. 
Terminal Warehouse Company, Baltimore, Md. 
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Adhesives for all your needs 
stocked right here Baltimore 


Dewalco and 
Gold Seal adhesives were specifically 
designed to meet the various needs 
of canners. You can get the right 
material for each type of labeling and 
case sealing operation and every con- 
dition you may be up against—hot 
cans, cold cans, ordinary labels, hard- 
to-stick labels, corrugated cases, solid 
fibre cases. 


Dewalco and Gold Seal adhesives 
are products of the Dewey and Almy 
Chemical Company, who have speci- 
alized for over a quarter-century in 
serving canners, who know the pro- 
blems of the industry, and who have 
continuously developed new materials 
to meet the ever-changing needs of 
canners. 


We carry complete stocks of all 
these products right here in Baltimore, 
ready to serve you promptly when 
you need it. Our men understand 
your problems and will be glad to 
work with you. 


A. K. ROBINS & CO. 


INCORPORATED 
BALTIMORE 2, MARYLAND 


Dewalco and Gold Seal Adhesives 
are manufactured by the Dewey and 
Almy Chemical Company of Cam- 
bridge, Massachusetts. 


DEWALCO AND GOLD SEAL ADHESIVES 


Pick-Up Gums Nos. 202, 205, 207, 272-5 


Uses: In all standard high-speed can labelers for picking up 
wrap-around labels. Used cold. 


Properties: Strong bond; minimum water content; resist 
absorption of moisture from air: inhibit rusting and discol- 


oration; various types designed to cover ranges of temper- 
ature 35-1400F. 


Yield: 175-190 cases (24 No. 2 cans)/Ib. 


Pick-Up Cements Nos. 381, 382, 383, 383H, 384 
Uses: Lump-form cements for machines equipped with 
heated gum pots. 


Properties: _ Strong initial tack; no stringing; never brittle; 
easy to handle and use; non-hygroscopic; do not rust-stain; 
no waste; wide range: 

No. Labeling range 

381 35-90°F. 

382 45-100°F, 

383 90-145°F, 

383H 130-190°F. 

384 150-205°F. 

Yield: 270 cases (24 No. 2 cans)/Ib. 


Prepared Lap Pastes Nos. 950, 965 


Uses: For pasting laps of wrap-around labels on all stand- 
ard labeling machines; ready to use. 


Pot temperature 
240-280°F. 
240-290°F. 
240-320°F. 
275-320°F. 
284-3330F. 


Properties: _High-solids pastes, yet free-flowing in pots; 
permit fine machine adjustments; positive, quick set; highly 


concentrated; wrinkle-free; recommended for both varnish- 
ed and plain labels. . 


Yield: 1000 cases (24 No. 2 cans) 3 lbs. 


Tin Paste No. 660 
Uses; For all hand-labeling operations on tin, glass, terne 
plate, black iron, and other metal surfaces. 
Properties: Rapid penetration; no curling; flexible film; 
holds under all atmospheric conditions. 
Yield: 100,000 sq. in./gal., 


Case Sealing Glue No. 712 


Uses; For sealing all types of corrugated or fiberboard 
shipping containers. 

Properties: High solids, low viscosity; high intitial tack; 
strong bond; dilution and yield determined by density of 
board and length of compression time; also used without 
dilution. 


Yield; 1000 cases (24 No. 2 cans), tops and bottoms /5-7 Ibs. 


Cases Cement No. 737 (Waterproof) 

Uses: For waterpoof sealing of solid, fibre V-1 and V-2 
boards and all other types of fiberboard cartons and cases; 
machine or hand application. 

Properties: Extremely high solids; rapid set; positive, 
waterproof seal; recommended to be used undiluted: but 
10-15% dilution may be made for hand sealing if necessary; 
compression chamber time 27-60 seconds; meets J.A.N-A 
-101 specifications for water proof adhesives for sealing 
fiberboard boxes for QMC overseas shipments. 


Yield: 500 cases (24 No. 2 cans), tops and bottoms/gal. 


DEWALCO AND GOLD SEAL ADHESIVES 
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REGARDLESS OF THE ELECTION RESULTS: 


WOODRUFF’S TOPPER PEAS 


WILL GO OVER BIG WITH CANNERS 
AND FREEZERS IN 1945, AS IN THE 
PAST FEW YEARS. 


1. Resistant to Fusarium Wilt. 
2. Even maturity — fine quality. 
3. Pods 342-4 inches — blunt. 
4. Vines 28-32 inches. 
5. Peas wrinkled, sweet. 
F. H. WOODRUFF & SONS, INC. « MILFORD, CONNECTICUT * TOLEDO, OHIO 


WOODRUFF SEED 
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